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GITEX Technology Week is the flagship 
ICT event in the Middle East, and this 
year promises to give us a glimpse into 
the future with nascent technologies 
specifically designed to transform the 

way we live, work and play. 
It’s a very exciting time to be covering technology 

in Dubai and it is a great privilege for me as Editor 
of CNME to get to speak to some of the thought 
leaders who are really driving transformation across 
the region. 

In this month’s cover story interview, we spoke to 
HPE’s Marc Waters, who candidly outlined how the IT 
leader is helping transform how we all live and work. 
Waters explained in detail how HPE are implementing 
next-generation technologies to address some of the 
world’s greatest challenges, which include climate 
change and improving the overall quality of human life. 
Turn to page 36 for more.

Staying on the topic of climate change, our 
Deputy Editor Giorgia Guantario spoke to 2CRSI 
who highlighted their approach to Green IT and 
energy efficient solutions as part of their effort to 
combat the scourge of climate change. (Look away 
Donald Trump!)

On the front cover of GovTech, we’ve got a 
familiar face in the form of Injazat CEO, Khalid Al 
Melhi. The government entity is playing a key role in 
driving digital transformation across the UAE, and Al 
Melhi highlights some of the major projects Injazat 
has embarked upon in the last twelve months. Find 
out more on page 63.

Giorgia was also off on her travels to China 
to attend Huawei Connect 2019, as anyone who 
follows her on Instagram will have known. At 
their annual event, Huawei launched the Atlas 
900, the world’s fastest AI training cluster – a true 
gamechanger in the market. More on page 16.
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NEWS

GITEX 2019 SPOTLIGHTS 5G REVOLUTION

VERITAS SHARES TOP INSIGHTS AND 
GLOBAL EXPERTISE AT GITEX

100,000+ tech experts will present 
and share their industry know-how 
across multiple halls that are divided 
into sectors including 5G, Artificial 
Intelligence, Future Mobility, and 
GITEX Lifestyle Tech and Smart Cities, 
which will be the definitive venue for 
insight into the smart government of 
the future.

The event is set to feature a key 
presence from 5G heavyweights 
that are already in the process of 

Veritas Technologies has 
announced that it will showcase 
its new Enterprise Data Services 
Platform, its integrated APTARE IT 
Analytics offerings, and the latest 
findings of the third Databerg Report 
at GITEX Technology Week 2019.

transforming the world’s connectivity.
In the Middle East, UAE-based telco 

Etisalat is already making headway in 
deploying 5G and seeks to use GITEX 
to exhibit some of the most compelling 
use cases for the technology.

“5G is the major focus this year with 
a showcase of digital transformation 
and innovation expected across 
industry verticals like transportation, 
retail, healthcare, manufacturing, 
aviation and oil and gas. This is in 
line with the UAE’s Vision 2021 and 
Etisalat’s strategy ‘Driving the Digital 
Future to Empower Societies’. At 
GITEX this year, we will showcase 
5G-powered solutions for the first 
time globally, as it’s the perfect 
platform to inspire the visitors 
and customers to experience 
the immense potential of future 
revolutions and technologies,” said 
Dr Ahmed Bin Ali, Group Senior Vice 
President, Etisalat.

The addition of APTARE IT 
Analytics to Veritas’ product portfolio 
strengthens the company’s product 
integrations with key cloud and 
technology providers including 
VMware, AWS, Microsoft Azure, 
OpenStack and ServiceNow.

Johnny Karam, regional vice 
president, Emerging Region, 
Veritas Technologies, said, “As 
the Middle East focuses on digital 
transformation, data is the asset 
that enables companies to gain a 
competitive edge. With our new 
Enterprise Data Services Platform, 
and the acquisition of APTARE, 
Veritas brings a breadth of industry 
insights that deliver exceptional 
value for our clients. In addition to 
mitigating risks to business data, 

GITEX Technology Week’s 39th 
edition is set to spotlight the region’s 
biggest-ever 5G showcase and feature 
top insights around AI, robotics 
and next-generation immersive 
technology, all encompassed under 
the movement of ‘Synergising the 
Mind and Technology Economy’.

In addition, the region’s renowned 
investor-startup gathering, GITEX Future 
Stars, will be back for its fourth edition.

During the five-day tech show, over 

 Johnny Karam, VP Emerging Region, Veritas

our comprehensive solutions help 
achieve higher operational efficiencies 
while lowering costs. At GITEX, we 
look forward to demonstrating our 
AP&I-first approach and unveiling 
our latest industry-leading Databerg 
report, which reveals key findings that 
will inspire businesses in the region to 
further drive data protection.”

A global team of Veritas experts 
along with experienced local 
team members will attend GITEX 
2019 and address specialised 
sessions. The findings of the eagerly 
anticipated Middle East Databerg 
Report, now in its third edition, 
will be discussed during GITEX 
highlighting loss of revenue to 
organisations due to dark data and 
remedial measures thereof.
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Emirates Integrated 
Telecommunications Company has 
announced the appointment of 
Johan Dennelind as its new Chief 
Executive Officer.

Dennelind will be replacing the 
outgoing CEO, Osman Sultan, who 
recently announced his decision to 
step down after almost fourteen 
successful years at the helm.

“We thank him for his 
tireless contributions, vison 
and unmistakable passion, all 
of which have contributed to 
the establishment of EITC as 
a dynamic force in the UAE’s 
telecommunications market. 
Johan will take up his appointment 
in early 2020,” the company said 
in a statement.

Dennelind was formerly the group 
CEO of Telia Company, the largest 

EITC DU APPOINTS NEW CEO TO 
REPLACE OSMAN SULTAN

 Johan Dennelind, 
CEO, Du

Nordic telecoms operator and one 
of the largest internet carriers in the 
world, with EUR 8 billion revenues and 
operating across seven countries.

Mohamed Al Hussaini, EITC 
Chairman said “I am delighted that 
this has resulted in the selection 
of Johan, who has earned a 
reputation for delivering results 
in challenging situations, inspired 
by his transformational leadership 
style and well-developed change 
management skills. We are confident 
that his extensive international 
exposure and experience of 
managing public companies, coupled 
with his ability to thrive in highly 
diverse environments, will add great 
value to EITC.”

Dennelind said, “I am very excited 
and honoured about the prospect 
of joining EITC at this important 

time in its development. As our 
industry continues to experience a 
period of unprecedented change, 
I relish the prospect of working at 
EITC along with the Chairman, the 
Board, and all its employees, to 
embrace these new challenges. My 
mission is to realise the undoubted 
potential of the company for the 
benefit of both our shareholders 
and our customers.”



NEWS

ORACLE TO OPEN NEW DATA CENTRES IN 
UAE AND SAUDI ARABIA

US tech giant Oracle has announced 
plans to open new data centres in the 
UAE and Saudi Arabia as it looks to drive 
regional business growth.

According to the company, it aims to 
launch 20 new Oracle Cloud regions 
by the end of 2020, for a total of 36 

Oracle Cloud Infrastructure regions. 
This expansion aslo includes regions in 
new countries and dual, geographically 
separated regions such as in the US, 
Canada, Brazil, UK, EU, Japan, South 
Korea, Australia and India.

In the Gulf, the enterprise tech firm 
said that it will launch two new data 
centres in the UAE and two in Saudi 
Arabia. Oracle expects to open an 
average of one region every 23 days 
over the next 15 months for a total of 
20 additional regions (17 commercial 
and three government).

With these dual regions, customers 
will be able to deploy both production 
and disaster recovery capacity 
within their country or jurisdiction 
to meet business continuity and 
compliance requirements. Customers 

will have access to all Oracle Cloud 
Infrastructure services including 
Oracle Autonomous Database; as 
well as Oracle Fusion Applications, in 
these regions.

“Enterprise customers worldwide 
require geographically distributed 
regions for true business continuity, 
disaster protection and regional 
compliance require-ments. Multiple 
availability domains within a region 
will not address this issue,” said 
Don Johnson, EVP, Oracle Cloud 
Infrastructure. “Unlike other cloud 
pro-viders, Oracle is committed to 
offer a second region for disaster 
recovery in every country where we 
launch Oracle Cloud Infrastructure 
services, a strategy that’s aligned with 
our customers’ needs.”

INVENIO BUSINESS SOLUTIONS IMPLEMENTS 
NEW VAT SYSTEM IN BAHRAIN

Invenio Business Solutions 
announced today the successful go-live of 
the new VAT system implementation for 
the National Bureau for Revenue (NBR) in 
the Kingdom of Bahrain. The project went 
live on the 30th of May and was delivered 
in a record time of just under six months. 

NBR is responsible for 
administration, monitoring and 
collection of VAT and excise and 
related penalties through enforcing 

laws, regulations and bylaws 
applicable in the Kingdom of Bahrain.

For enabling the implementation of 
VAT, Ministry of Finance and National 
Economy sought to implement a 
robust, comprehensive and integrated 
IT platform that caters for the 
requirements of existing and future 
VAT requirements for the Kingdom of 
Bahrain. After a competitive bidding 
process, Invenio was selected to work 

on the greenfield project.
The new VAT system will provide the 

VAT payer with the ability to register 
online with the VAT authority, submit 
their VAT returns and requests for 
refunds online, and pay for the VAT dues 
through the payment gateway. On the 
other hand, the VAT officers will be able 
to review and approve the VAT payer 
registration, access the VAT returns, 
audit the VAT payer and perform 
collection management features. 

Arun Bala, CEO of Invenio commented: 
“I am delighted that Invenio have 
successfully delivered a fully functioning 
VAT system for the Kingdom of Bahrain 
in such a short timeline. Our focus on 
delivering success for our Customers 
combined with our deep expertise in 
the VAT and Revenue Management 
area have been the key reasons for the 
success of the project.”

Larry Ellison, Chairman and CTO, Oracle
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Business France, the national 
agency supporting the international 
development of the French economy, 
is showcasing French technology and 
innovation at GITEX on the French 
Tech pavilion organised by Business 

NEWS

LA FRENCH TECH SHOWCASES FRENCH 
TECHNOLOGY AT GITEX 2019

France. Amadeus, one of the leading 
providers of travel technology, 
will be the official partner of the 
French Pavilion which will headline 
national companies driving the latest 
advancement in fintech, e-commerce, 
e-government, cybersecurity, 
blockchain consulting, smart cities, the 
IoT, VR/AR and Artificial Intelligence.

“On behalf of Business France, it is 
with great honor to participate once 
again at GITEX as committed partners 
over the last six years. It is an exciting 
year for La French Tech and we look 
forward to introducing startups 
with revolutionary new ideas to the 
potential investors visiting, while our 
highly regarded companies look to 
meet with new partners as part of their 
business expansion”, Christelle Peyran, 

Regional Head of the Tech Division at 
Business France Middle East said.

France is achieving strong 
growth in the technology space 
internally and through foreign 
direct investments. The technology 
economy growth presented a 
turnover of over €1.1 billion in 2018. 
The growth of “smart” connected 
objects increased to 17% compared 
to 2017 (GFK, 2019). In 2018, the 
market for the connected home 
(household appliances, home 
automation and network products) 
represented 55% of the turnover of 
the sector and showed the strongest 
growth at +35%, i.e. €624 million. 
This was followed by “wearables” 
(31%) and drones and gadgets (12%) 
(GFK, 2019).

TWO-I AIMS TO IMPROVE CITIES’ 
HAPPINESS AT GITEX

Invenio Business Solutions 
announced today the successful 
go-live of the new VAT system 
implementation for the National 
Bureau for Revenue (NBR) in the 
Kingdom of Bahrain. The project 
went live on the 30th of May and 
was delivered in a record time of just 
under six months. 

NBR is responsible for 
administration, monitoring and 

collection of VAT and excise and 
related penalties through enforcing 
laws, regulations and bylaws 
applicable in the Kingdom of Bahrain.

For enabling the implementation of 
VAT, Ministry of Finance and National 
Economy sought to implement a 
robust, comprehensive and integrated 
IT platform that caters for the 
requirements of existing and future 
VAT requirements for the Kingdom of 

Bahrain. After a competitive bidding 
process, Invenio was selected to work 
on the greenfield project.

The new VAT system will provide the 
VAT payer with the ability to register 
online with the VAT authority, submit 
their VAT returns and requests for 
refunds online, and pay for the VAT 
dues through the payment gateway. 
On the other hand, the VAT officers 
will be able to review and approve 
the VAT payer registration, access 
the VAT returns, audit the VAT payer 
and perform collection management 
features. 

Arun Bala, CEO of Invenio 
commented: “I am delighted that 
Invenio have successfully delivered a 
fully functioning VAT system for the 
Kingdom of Bahrain in such a short 
timeline. Our focus on delivering 
success for our Customers combined 
with our deep expertise in the VAT 
and Revenue Management area have 
been the key reasons for the success 
of the project.”

Julien Trombini, Co-Founder and Chairman, and 
Guillaume Cazenave, Co-Founder and CEO, Two-i
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DIGITALLY 
EVOLVING

CNME AND TAHAWULTECH.COM HOSTED 
THE THIRD EDITION OF EVOLVE DIGITAL 

TRANSFORMATION FORUM, WHICH SAW 
COMPELLING KEYNOTES AND PANEL 

DISCUSSIONS ON HOW NEW TECHNOLOGIES 
CAN HELP ORGANISATIONS MOVE FORWARD 

IN THEIR DIGITAL STRATEGY.

to share their insight into their own 
digital journey.

Anthony Shiner, Chief Digital 
Lifestyle and Innovation Officer, at 
EITC, gave a compelling keynote on 
how du is evolving its business to 
meet the exceeding expectations of 
its thousands of customers.

According to Shiner, education and 
understanding of new technologies 
is key to empowering regional firms 
transform their business.

“Digital technologies are not 
a threat to the business, it is an 
enabler for growth and success,” 
explained Shiner.

EITC is one of the leading 
telecommunication operators in the 
Middle East, and has underwent 
its own internal transformation 
by creating two separate divisions 
within the organisation. One which 
is focused solely on its traditional 

telco services, and the other on 
enterprise.

Morad Qutqut, CTO at HPE Middle 
East, followed up from Shiner’s 
keynote to discuss how HPE’s 
technologies are helping advance 
the way people live and work in the 
digital era.

“The new digital enterprise is 
data-driven”, Qutqut told delegates 
present at the event. HPE’s digital 
transformation strategy is based 
on three key aspects – technology, 
people and economics.

Harnessing the value of data to 
positevly impact the three is key to 
business success, according to Qutqut.

The first of three panel discussions 
examined the transformative 
power of Artificial Intelligence, with 
speakers from Avaya, EMAAR, HPE, 
DLA Piper and Prime Healthcare 
Group giving their take on the real 

I n today’s digital economy, 
every organisation is a 
digital organisation, or it’s 
currently undertaking a digital 
transformation strategy. 

According to Gartner, nearly 90 
percent of organisations have digital 
initiatives focused on improving 
current products and services, 
while over 80 percent of them have 
digital initiatives focused on creating 
new products and services. Digital 
transformation is clearly not just a 
buzzword anymore – it’s a reality.

Evolve Digital Transformation 
Forum 2019 shed a light on the 
implementation of the latest 
innovative technologies needed for 
regional businesses to drive their 
digital transformation strategy.

The Forum saw an array of 
leading professionals from 
different industries take the stage 

EVENT

Evolve
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Tatiana Lebaki, E25 Partner 
Strategic Projects at EMAAR 
Properties, added to Dorra’s point 
by expressing her concerns on the 
current state of digital innovation.

“AI is not a threat, it’s a business 
enabler. However, what’s alarming is 
that we are not evolving fast enough 
to cope with its development,” 
Lebaki told delegates.

Discussing whether further 
legislations are needed for AI, 
Eamon Holley, Partner at law-
firm DLA Piper, said: “We need to 
find ways to get the balance right 
between fostering innovation and 
regulating AI technologies.”

The panel discussion also saw the 
participation of Mohammad Al-Jallad, 
Chief Technologist and Expert Pool 
Leader, HPE and Jaleel Rahiman, 
Director IT, Prime Healthcare Group.

Following the first panel 

AI is not a threat, 
it’s a business 
enabler. However, 
what’s alarming 
is that we are 
not evolving 
fast enough to 
cope with its 
development.”

definition of AI and the challenges 
and issues of implementing this 
technology. 

The panelists generally agreed on 
the importance of understanding 
the benefits and limits technology 
before thinking of using it to add 
business value.

Ahmad Dorra, Customer 
Experience Solutions Sales Leaders, 
Avaya Middle East, Africa and Turkey, 
kicked start the panel by giving his 
take on the matter.

“Identifying the problems (with AI) 
is halfway to finding the solution. 
Organisations should first ask 
themselves why they need AI in their 
business strategy.

“If they’re able to answer 
the question making sure they 
understand the challenges of this 
technology, then they’re halfway to 
building a good AI strategy.”

Anthony Shiner, Chief Digital 
Lifestyle and Innovation Officer, EITC

Morad Qutqut, CTO, 
HPE Middle East

Aysha Al Meheeri, Head of Marketing 
and Communications, Injazat 13
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discussion, Aysha Al Meheeri, Head 
of Marketing and Communications 
at Injazat, shared her insights into 
how Big Data can help organisations 
make strategic decisions and how 
it can help transform customer 
experience.

“Technology is a never ending 
circle – you think you know 
everything and suddenly something 
new comes along and changes what 
you knew.”

In light of this, Al Meheeri 
explained relying on data can 
help organisations make mindful 
business decision, despite the fast 
changes in the industry.

The second panel, focused on 
the importance of driving better 
business insights through big data 
and analytics. The panel speakers 
highlighted the specific pain points 
for businesses and outlined what 
they need to do to transform how 
they conduct their operations 
through data.

Sachin Chandna, Head of 
Customer Lifecycle Management 
and Digital Marketing at Emirates 
NBD explained how the Emirati bank 

has utilised Big 
Data to meet the 
demands of their 
customers.

“As one of the 
leading banks 
in the country, 
we are clear on 
how role in the 
society – we are 
enablers. We 
have started our 
data journey ten 
years ago and 
have evolved 
from there.

“The use we 
make of data 
spreads across 
marketing 
automation, 
dashboards, and 
providing a better 
experience to 
our customers in line with today’s 
requirements.”

Kaiser H. Naseem, Advisor at 
MENA Fintech Association, discussed 
how Big Data has empowered 
financial inclusion in emerging 

markets. Naseem 
highlighted 
the need to 
understand how 
big data can 
help humanity 
as a whole, 
rather than just 
businesses. 

“We have the 
ability today 
thanks to big data 
to reach out to 
clients who had 
been financially 
excluded in the 
past because 
there wasn’t 
enough data on 
them.”

Guillaume 
Thfoin, Head 
of Business 
Analytics at Majid 

Al Futtaim, also took part to the 
discussion highlighting how big data 
and analytics can help organisations 
understand and meet the exceeding 
expectations and needs of their 
customers; while Shoaib Abbasi

Based on research 
done by Gartner 
on the GCC region, 
only 6 percent of 
board members 
are responsible 
for cyber security 
initiatives in their 
companies.”

EVENT

Evolve
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Senior Consulting Sales Engineer 
– META at CrowdStrike discussed 
the importance of security when it 
comes to data.

Finally, the third panel discussion, 
‘Making Cyber Security Risks your 
Business’, aimed to help delegates 
develop a security strategy across 
their business. The four panellists 
provided insights to help get ahead, 
and stay ahead, of cyber threats and 
system compromises.

Sunil Varkey, CTO & Strategist 
– Emerging Region at Symantec 
explained that cyber-attacks are 
usually due to organisations taking 
their security for granted and not 
being proactive when it comes to it.

Tarek Kuzbari, Regional Director, 
Middle East at Bitdefender, told 
delegates that in his opinion there 

are two types of organisations there 
– the ones who have been breached 
and the ones that don’t concern 
themselves with breaches.

“Based on research done by 
Gartner on the GCC region, only 
6 percent of board members are 
responsible for cyber security 
initiatives in their companies. I am 
really questioning what the other 94 
percent is doing,” explained Kuzbari.

Shoaib Abbasi, Senior Consulting 
Sales Engineer – META at CrowdStrike, 
Abhijit Mahadik, Director, Cyber 
Security Business at Raqmiyat, and 
Mohammad Ali Taha, Head of IT 
Security, at Deloitte Middle East also 
gave their take on the importance of a 
strong cyber security strategy and the 
risks organisations and end-users face 
in today’s digital world. 

Technology is a 
never ending circle 
– you think you 
know everything 
and suddenly 
something new 
comes along and 
changes what you 
knew.”

15
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A MASSIVE BLUE 
OCEAN MARKET

DEPUTY EDITOR GIORGIA GUANTARIO REPORTS FROM HUAWEI CONNECT 2019, 
THE CHINESE TECH-GIANT ANNUAL EVENT THAT TOOK PLACE IN SHANGHAI AND 

THAT SAW HUAWEI MAKING MANY EXCITING ANNOUNCEMENTS – FROM A NEW 
COMPUTING STRATEGY, TO THE FASTEST AI TRAINING CLUSTER IN THE WORLD.

EVENT

Huawei

Five years from now, 
AI computing will 
account for more than 
80 percent of all the 
computing power we 
use around the world.”

WHEN MOST PEOPLE 
THINK OF HUAWEI, 
THEY THINK 
CONNECTIONS, 
BUT THE CHINESE 

CARRIERS AND SMARTPHONE 
PROVIDER WANTS TO BE MUCH 
MORE THAN THAT, AS KEN HU, 
DEPUTY CHAIRMAN AND ROTATING 
CEO AT HUAWEI TOLD DELEGATES AT 
HUAWEI’S ANNUAL CONFERENCE.
Hu, who delivered a compelling speech 
at Huawei Connect 2019 in Shanghai, 
analysed the future of connectivity and 
computing – two elements, he said, 
that are interdependent, “one pushing 
the other forward.”

Discussing the current state of the 
computing ecosystem, the Deputy 
Chairman explained that while rule-
based computing was enough in the 
past, with the advent of technologies 
such as voice and image recognition, 
and real-time translation, statistical 
computing will become the mainstream 
solution to make the future a reality.

“Five years from now, AI computing 
will account for more than 80 percent 
of all the computing power we use 
around the world,” Hu told delegates.

Hu went on to highlight the huge 

possibilities that will arise from the 
computing market. According to 
Gartner, by 2023, the computing 
market will be worth more than two 
trillion US dollars – or as Hu described 
it, “a massive blue ocean market.”

Huawei’s computing strategy focuses 
on four areas that include architecture 
innovation, all-scenario processors, a 
clear business strategy that will include 
opening up hardware and open source 
software, and lastly an open ecosystem. 
Building on the last point, Hu said 
Huawei aims to invest an astounding 
$1.5 billion US dollars over the next 
five years in 
their Developer 
Programme 
2.0, later fully 
announced on Day 
Three of the event.

Developer 
Program 2.0 
will focus on 
building an 
open computing 
industry 
ecosystem based 
on Kunpeng + 
Ascend computing 
processors; 

establishing an all-round enablement 
system; promoting the development 
of industry standards, specifications, 
demonstration sites, and 
technical certification system; 
building industry-specific application 
ecosystems and region-
specific industry ecosystems, 
and sharing Kunpeng and 
Ascend computing power, making it 
available to every developer. 

On Day One, Hu also made the 
biggest announcement of the event 
– Atlas 900, the world’s fastest AI 
training cluster that will combine 

the power of 
thousands 
of Ascend 
processor. The 
announcement 
received a warm 
response from 
the audience, 
especially as Hu 
went on to explain 
how powerful the 
cluster actually is.

“Using the 
ResNet-50 model, 
which is industry 
standard for 
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Ken Hu outlines Huawei’s computing strategy 
and introduces Atlas 900, the world’s fastest 
AI training cluster

and frameworks that will be deployed 
on the cloud, on the edge and on 
the devices, such as smartphone, 
wearables and industry machines.”

At the annual event, attended 
by hundreds of people and held 
under the theme of ‘Building a Fully 
Connected, Intelligent World’, Huawei 
also announced its next-generation 
intelligent product strategy and new + 
AI products for the enterprise market; 
Intelligent Campus Ecosystem Plan 
and the intelligent HiCampus solution 
jointly developed with partners 
for enterprise customers; and 
the launch the GaussDB Golden 
Seeds Development Program for 
Academia to promote the database 
industry ecosystem. 

solutions that will be incorporated 
with the rest of the ecosystem to 
deliver vertical intelligent solutions for 
our regional customers,” said Elshimy.

Huawei also launched its latest 
Atlas series of products and 43 cloud 
services based on Ascend processors 
with powerful computing capabilities. 
Through these services, Huawei 
aims to provide superior computing 
power to make cloud computing and 
intelligence available to everyone. The 
new services are available to unleash 
outstanding computing power and 
enable inclusive AI.

At a press conference following the 
event, Patrick Zhang, CTO of Huawei 
Cloud and AI Products and Services, 
explained that the term “inclusive”, 

measuring AI training performance, 
we put our Atlas 900 to the test. It 
finished the entire training in less than 
a minute – 59.8 seconds, to be precise. 
This is about ten seconds faster than 
the previous world record,” said Hu.

Hu also addressed the challenges 
the Chinese tech-giant is facing, saying 
that they will confront them head-
on and will work hard “to make the 
impossible possible”.

Discussing Huawei presence in the 
Middle East, Alaa Elshimy, MD and VP, 
Huawei Enterprise Business Group 
Middle East, explained that their 
strategy will continue to include 5G, AI 
and Cloud as the key pillars to move 
forward in the region and globally.

“For the Middle East we have two 
dimensions – one is ‘business as 
usual’, so we continue selling our 
server storage and data centre 
solutions, the so-called traditional 
boxes if you want. The second is 
about changing the game in line 
with our global strategy – we won’t 
just focus on ‘moving the box’, we 
will build data systems and different 
scenarios for different industries.

“We will integrate AI with every 
product we have, creating intelligent 

Huawei announces $1.5 billion US dollars 
investment in Developer Program 2.0

used during the presentation of the 
new products, does not mean the 
solutions will come cheap.

“When we say inclusive AI, it’s not 
about affordable prices. It means we 
provide a full-stack, all-scenario AI 
portfolio to users – it covers the whole 
stack, from chips to training modules 
and cloud services. 

“All-scenario means we offer 
different specs for AI computing power 
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Sanjay Kr Sainani, Senior Vice President and 
CTO of Global Data Centre Solutions, Huawei

TRANSFORMING THE 
DATA CENTRE MARKET

SANJAY KR SAINANI, SENIOR VICE PRESIDENT AND CTO OF GLOBAL DATA CENTRE SOLUTIONS 
AT HUAWEI, DISCUSSES HUAWEI’S DATA CENTRE STRATEGY IN THE MIDDLE EAST.

FEATURE

Huawei

T he data centre market in the 
Middle East is flourishing. The 
data centre spending in the 
Middle East and North Africa 
is likely to hit US $5.1 billion by 

2020, surpassing 2017 spend by 8.5%, 
according to a recent report by Statista.

Well aware of this market opportunity 
is tech-giant Huawei. At Huawei Connect 
2019, Senior Vice President and CTO of 
Global Data Centre Solutions, Sanjay Kr 
Sainani, discussed the latest trends in 
the market.

“In the last few years, Cloud, IoT, 5G, 
and now AI have generated a huge 
demand for larger, highly available 
and low latency infrastructure – this 
translates into more data centre facilities 
being built.

“The GCC alone has seen 25 to 30 MW 
of data centre footprint being added 
every year for the past three years. 
However, as a result of the catch-up the 
region has to do, as it lags behind US, 
Europe and many Asian economies, 
service providers are trying to bring 
more infrastructure on-line to offer ITaS 
and Colo-providers are rushing to offer 
more data centre footprint.

“This race demands shorter time to 
market to catch the opportunity and 
better total cost of ownership to build a 
sustainable business.”

Huawei, told us Sainani, has leveraged 
its decades of experience in providing 
facility solutions for both Telecom and 
IT, and has invested to bring innovative 

solutions to address the new market 
requirements.

“As of this year alone, we have 
about 20+ MW of data centres under 
construction and we have already 
delivered 10+ MW in the Middle East. 

“It’s been a five-year journey to 
becoming the Number one player in the 
Middle East & in the world in terms of 
Prefabricated Data Centre footprint.”

The success Huawei has found in 
the Middle East is driven by its four key 
initiatives, which include reshaping the 
data centre build architecture, power 
architecture, cooling architecture and 
O&M model, Sainani explains.

With Huawei’s Prefabricated 
Construction methodology, custom 
solutions can be built with prefabricated 
modular architecture, where a large 
percent of the building structure and 
data centre elements are constructed 
and pre-fitted in their factory in 

Shenzhen, and balance is done on-site. 
This is further supported by Huawei’s 

delivery model, allowing them to deliver 
data centres within 9-14 months as 
compared to industry standard of 18-30 
months, tells us Sainani.

Another area of focus for Huawei is 
energy consumption in data centres, 
as this are energy guzzlers. Due to data 
centres’ massive power consumption, 
energy efficiency and operational costs 
are a serious business challenge. 
“The ME region with its hot summers 
does not make this any easier. 
Generally, Power Utilisation Efficiency for 
data centres is much higher the rest of 
the world, resulting in a higher energy 
costs and higher demand for energy 
efficient solutions. This is a big area of 
work for Huawei.” 

Huawei’s investment in AI platform 
which extends from Chip-set to AI 
Platform, has resulted in an innovative AI 
enabled DCIM.

The NetECO 6000, explains Sainani, 
is able to improve Cooling Power 
Consumption Efficiency across 
many operating scenarios. NetECO 
6000 further offers high level of data 
visualisation and recommendations 
to improve utilisation, operation and 
maintenance of data centre facility assets.

These investments clearly paid off – at 
Huawei Connect 2019, Frost & Sullivan 
awarded Huawei the “2019 Technology 
Leadership Award” for the Global Smart 
Data Centre Industry. 
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Want to �nd out more about a new approach to managing your data?
Come and talk to us at GITEX 2019, Stand #E20, Hall 7, DWTC, Dubai, UAE



Damian Wilk, Senior 
Regional Director, Veritas

DRIVING 
DATA 
VALUE

EDITOR MARK FORKER SPOKE TO DAMIAN 
WILK, SENIOR REGIONAL DIRECTOR AT 

VERITAS, TO UNDERSTAND HOW THE 
LEADER IN DATA MANAGEMENT AND 

PROTECTION IS HELPING ITS CUSTOMER 
DRIVE BUSINESS VALUE FROM THEIR DATA. 

INTERVIEW

Veritas

drive business outcomes and rely on 
Veritas to manage their data in a highly 
complex and demanding environment 
regardless of infrastructure choices 
they make. It’s been a fascinating and 
highly rewarding journey so far. 

IT’S NOW BEEN OVER A YEAR SINCE 
THE EU IMPLEMENTED GDPR. 
HOWEVER, WE’VE ALREADY SEEN 
SOME MAJOR ORGANISATIONS, 
NOTABLY BRITISH AIRWAYS 
BEING HEAVILY PENALISED FOR 
FAILING TO MEET ITS COMPLIANCE 
REQUIREMENTS. IN YOUR EXPERT 
OPINION, WHAT MEASURES DO 
ENTERPRISES NEED TO IMPLEMENT 
NOW IN ORDER TO AVOID FACING 

on addressing the evolving needs 
of our customers. Veritas also went 
through a transformation and we 
launched our new enterprise data 
services platform that goes beyond 
data protection and cuts through the 
traditional on-premise environments, 
new modern workloads as well as 
hybrid and multi-cloud.

For me, the best part has always 
been the relationship with our 
customers, which was one of the 
reasons I came to Veritas. We have 
a long-standing relationship with 
the largest, the most complex and 
innovative organisations in the Middle 
East. Our customers are investing 
heavily in digital transformation to 

YOU WERE 
APPOINTED AS 
SENIOR REGIONAL 
DIRECTOR AT 
VERITAS IN JUNE, 

2016. CAN YOU TELL US MORE 
ABOUT YOUR JOURNEY WITH 
VERITAS DURING THIS TIME?
At the time I joined the economy 
and the market had fundamentally 
changed, but so had Veritas at the 
same time. Our brand has been very 
strong since we started in Middle East 
in 2001 and we have been identified 
as a leader in Gartner Magic Quadrant 
consistently for seventeen years. 

From that perspective, we already 
had a very solid ground and focused 
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drive more value 
from it. 

 
GITEX IS THE 
REGION’S 
FLAGSHIP ICT 
EVENT, WHAT 
CAN WE EXPECT 
TO SEE FROM 
VERITAS AT 
THIS YEAR’S 
CONFERENCE?
Gitex is one 
of the most 
important events 
in the Veritas 
annual calendar. 
It provides us 
the perfect 
opportunity to 
network with 
customers, 
prospects and 
partners and to 

update them on our existing portfolio 
as well as new solutions, such as our 
Enterprise Data Services Platform. It 
is the only enterprise-grade platform 
to support 500+ data sources, 150+ 
storage targets, 60+ clouds and every 
deployment model. 

We will be sharing the findings of 
our latest Databerg report, which will 
provide further insight into how UAE 
organisations are tackling their dark 
data problem as well as hybrid cloud. 

Veritas recently acquired 
APTARE, the industry’s only vendor-
independent data and IT analytics 
platform. We will be showcasing how 
APTARE platform helps organisations 
to identify risks to their business data, 
such as unprotected data, stretched 
storage resources and compliance 
breaches. 

OF BUSINESS 
VALUE DO YOUR 
SOLUTIONS 
BRING TO THE 
TABLE?
Many solution 
providers in 
our industry will 
try to sell more 
storage to solve 
this problem – at 
Veritas we’re 
helping customers 
to make better 
decisions and to 
drive value from 
their data rather 
than just giving 
them a product to 
use. This is one of 
our key strengths.

As an example, 
we recently run 
an assessment for 
one of our clients and we found out 
more than 70 percent of their files had 
not been used or looked at for one 
year, while another 50 percent had not 
been used or touched for three years. 
Chances are those files will never be 
used again – storing all that obsolete 
data cost the company a lot of money. 

Also, a lot of data is stored on tapes, 
a legacy technology that is very difficult 
to manage. More importantly, data 
stored on tapes is passive, you can’t 
easily get access to it, you can’t analyze 
it, it takes more time to restore or to 
find the right information. We help 
customers migrate to software-defined 
storage solutions for their long-term 
retention requirements where all the 
secondary storage is disk-based, or 
cloud based, and there’s a unique 
opportunity to analyse that data and 

it’s fundamental 
to have a better 
understanding 
of what data is 
being collected, 
where is it stored, 
who has access 
to it, and how it is 
classified.”

SIMILAR PENALTIES?
A few years ago, we released our 
first Databerg report that showed 
companies are storing huge amounts 
of data they know very little about.

This problem is getting bigger and 
bigger by the day because although we 
see a rise in clean data, the creation 
of new data is exponential and it’s 
incredibly difficult to manage today 
across highly virtualized platforms as 
well as multiple clouds. 

This obviously affects compliance 
with data regulations – if organisations 
are unable to fully track their data, 
they are at a much greater risk of 
breaching regulations. The risk 
applies to everyone, not just large, 
highly regulated organisations, like 
banks or financial institutions, and 
it’s fundamental to have a better 
understanding of what data is being 
collected, where is it stored, who has 
access to it, and how it is classified. 
This way, if you are responding to 
a ransomware attack targeted at a 
particular server or domain, you can be 
clear whether that data is important, 
sensitive or just obsolete.

Dark data is clearly a huge issue 
when it comes to regulations. Once 
organisations can get visibility of their 
data across all data sources and 
classify it, they are actually able to map 
this out to the regulatory framework 
they are operating in, thus being able 
to comply with it. 

YOU’VE PREVIOUSLY HIGHLIGHTED 
HOW MANY BUSINESSES ARE 
STRUGGLING WITH THE ISSUES 
PRESENTED BY ‘DARK DATA’. 
HOW HAS VERITAS HELPED 
ORGANISATIONS DEAL WITH 
THIS PROBLEM AND WHAT TYPE 
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THE FUTURE OF 
DATA CENTRES IS 

VIRTUAL
CNME SPOKE TO CLOUDHOST RAJESH SAJNANI, CO-FOUNDER AND MANAGING 

DIRECTOR, NIKHIL KATARA, CO-FOUNDER AND DIRECTOR OPERATIONS, AND ANAND 
SUBRAMANIAN, SALES AND MARKETING, TO DISCUSS HOW THE DUBAI-BASED CLOUD 

PROVIDER IS RAISING AWARENESS ON THE BENEFITS OF VIRTUAL DATA CENTRES.

INTERVIEW

CloudHost

virtual data centres. Organisations 
generally don’t want to give their 
data to a service provider. There are 
psychological barriers to shift. 

NK: Adoption is also an issue – even 
if organisations change their mindset, 
they lack awareness and knowledge 
of the solution. People tend to trust 
and understand what they can see 
and touch. Organisations need to fully 
understand the benefit of moving to 
a virtual data centre. It’s a matter of 
time, virtual data centres will become 
the norm.

Security is a big topic when it comes 
to data centres, so much so that 
many hyperscalers are building data 
centres in the region to ensure data 
residency for their customers. What is 
CloudHost approach to security?

RS: As a provider, it’s our job to give 
our customers the level of security 
they need. Customers should have 
the freedom to their core business – 
they generate the data, we protect it. 
We are very proactively creating and 

NK: The reason organisations 
should choose a virtual data centre 
is mainly because traditional data 
centres are restricted to their own 
network and their own boundary 
lines. On the other hand, virtual data 
centres provide the flexibility to have 
their own service provider. Customers 
get to manage them the way they 
want and build them the way they 
want. Virtual data centres are scalable, 
easily manageable, more secure 
and also have cost advantages for 
organisations.

WHAT WOULD YOU SAY ARE THE 
CHALLENGES OF MOVING TO A VIRTUAL 
DATA CENTRE?
RS: I think it’s the same process people 
had to go through when we moved 
from the normal mobile phone to 
smartphones – people were sceptical, 
but it eventually it happened. 
People’s mindset is definitely the 
biggest challenge. There still is a 
fear of unknown when it comes to 

GARTNER PREDICTS 
THAT BY 2025, 80% 
OF ENTERPRISES WILL 
SHUT DOWN THEIR 
TRADITIONAL DATA 

CENTRES. THEY ALSO BRANDED 
VIRTUAL DATA CENTRES AS THE 
FUTURE OF IT INFRASTRUCTURE. 
WHAT ARE THE BENEFITS OF A 
VIRTUAL DATA CENTRE COMPARED 
TO A TRADITIONAL ONE?
RS: The world is progressing very fast 
and there is a lot of demand for new 
technologies. Everything has been 
disrupted – on the one hand, the 
hardware and on-premise solutions 
have been disrupted, which means 
that on the other virtual data centre 
have emerged as the new solution to 
implement. That is a progression that 
is going to happen and is happening as 
we speak. As you’ve mentioned Gartner 
supports this – three years down the 
line there probably won’t be traditional 
data centres anymore because it 
doesn’t make sense for businesses.
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Anand Subramanian, Sales 
and Marketing, CloudHost

only company giving this option in the 
Middle East. It gives them security, 
because they are able to access it 
at any point of time – we give each 
customer their own firewall, so that they 
can manage and put their own policy in 
place. They are able to understand the 
technology better this way.

NK: That’s definitely what makes 
us stand out. As we’ve mentioned 
adoption is a big challenge in the 
region – IT managers fear virtual data 
centres will put them out of jobs, 
but we actually give them a software 
to manage, so they can do in the 
cloud what they were doing before 
physically. With CloudScales we 
give the customers more freedom, 
stability, scalability and agility.

RS: From the very beginning we 
knew we didn’t want to be just 
another cloud solutions provider – 
we want to solve problems. From 
handling, to integrating and educating 
them on our solutions, we take a full 
journey with our customers. 

this is still a slow process, but as 
we bring more awareness to this 
technology, it will quickly become 
mainstream in the region.

NK: The need for agility and speed 
is much higher in today’s digital 
economy than it was before. The 
cloud makes businesses more agile 
and flexible when it comes to their 
investments. Not to mention the 
implementation period is much 
shorter than it would be with a 
traditional data centre – virtual data 
centres can implemented in minutes. 

WHAT DIFFERENTIATES CLOUDHOST 
FROM YOUR COMPETITORS?
AS: One of the main differences 
between us and our competitors is 
that we let our customers manage 
their own virtual data centres – with 
our CloudScales solution they have all 
the control. We believe this helps them 
trust the technology more and have 
somewhat of a psychological benefit 
attached to our solutions. We are the 

offering better secured solutions. We 
look at the challenges our customers 
face, and we come up with ways to 
solve them.

GARTNER’S 2019 IT KEY METRICS DATA 
SHOWS THAT PERCENTAGE OF THE IT 
BUDGET SPENT ON DATA CENTERS HAS 
DECREASED OVER THE PAST SEVERAL 
YEARS, AND NOW ACCOUNTS FOR JUST 
17% OF THE TOTAL. IN LIGHT OF THIS, 
DO YOU THINK VIRTUAL DATA CENTRES 
ARE INDEED THE INEVITABLE FUTURE OF 
IT INFRASTRUCTURE?
RS: As I’ve mentioned before, there’s 
a mindset shift that needs to happen. 
Those who are aware of it, are investing 
in virtual data centres and trusting us 
to do our job. At the same time, not 
investing in their own physical data 
centres is giving them more cash-flow. 
They have the flexibility to work on a 
pay as you go model, keeping their 
CaPex down and allowing them to 
allocate more or less investments to 
their virtual data centres. Unfortunately, 

Nikhil Katara, Co-Founder and 
Director Operations, CloudHost

Rajesh Sajnani, 
Co-Founder and 
Managing Director, 
CloudHost
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ERP’S 
HIDDEN GEM

DEPUTY EDITOR GIORGIA GUANTARIO SPOKE TO MICHAEL OUISSI, CHIEF 
CUSTOMER OFFICER AND MEHMOOD KHAN, MANAGING DIRECTOR AND VICE 

PRESIDENT – MIDDLE EAST AND SOUTH ASIA, AT IFS, TO DISCUSS THEIR 
APPROACH TO ERP AND THEIR FUTURE PLANS IN THE REGION.

INTERVIEW

IFS

GARTNER PREDICTS THAT BY 2021, 
80 PERCENT OF ALL EMERGING 
TECHNOLOGIES WILL REPLY ON 
ARTIFICIAL INTELLIGENCE. HOW DOES AI 
AFFECT THE FUTURE OF ERP?
MO: AI is a huge concept – it’s hard to 
predict how it will change ERP, especially 
as it can affect different aspects of it. 
We can imagine AI will be integrated 
into the processes that a transaction 
engine like an ERP would usually only 
do when triggered by a human. There 
are hundreds of use cases, but what we 
really need to understand is how, in the 
industries we play in, our customers are 
actually affected and make use of it – 
that’s our focus. 

WHAT MAKES IFS’ ERP IMPLEMENTATION 
PROCESS DIFFERENT FROM YOUR 
COMPETITORS?
MK: One significant unique way we 
go about the implementation is that 
we show people as soon as possible 
in the process what they’re going 
to get. We fully follow a prototyping 
approach – from day one the system 
is up and running with standard 
base practice processes and we take 
our client through it. We are almost 

hundreds of millions of dollars on it. 
They want a solution that can be agile 
and fast. The big monolithic ERP is also 
outdated – ERP needs to be open while 
also having all the characteristics you’d 
expect in a modern architecture, like 
transparency, exposed microservices 
and APIs.

WHAT WOULD YOU SAY ARE THE BIGGEST 
CHALLENGES OF ERP IMPLEMENTATION?
MO: The first challenge we usually 
encounter is change management, 
essentially not aligning what a business 
really wants to achieve with what the 
implementation eventually should be 
doing. At IFS we provide a service called 
Business Value Engineering, which we 
use to make sure all stakeholders are 
aligned around the major business 
initiatives and KPIs of a company. 

The second biggest challenged is 
having a strict implementation plan. 
Organisations need to fully understand 
clear that all steps must be taken 
to achieve the results, while also 
understanding that whatever doesn’t 
make sense for their business goals, 
can be done either later if required, or 
in other environments if needed.

THERE IS A DEBATABLE 
BELIEF, ALSO HIGHLIGHTED 
BY A GARTNER SENIOR 
ANALYST, THAT ERP IS 
MERELY TRANSACTION 

SYSTEMS THAT WORK WITH DATA 
AND CREATE REPORTS. HOW HAS 
ERP CHANGED AND HOW CAN THIS 
TECHNOLOGY HELP ORGANISATIONS 
MOVE FORWARD IN THEIR DIGITAL 
TRANSFORMATION STRATEGY?
MO: I think there’s a shift in 
paradigm for ERP vendors – the 
technology is now all about speed, 
openness and agility.
First of all, we now need to allow for 
differentiation, in order to generate 
new revenues streams and differentiate 
from the competition in some way, 
shape or form. It’s not just about 
standardising standard processes 
anymore, very deep verticals, know-how 
and functionality need to be included 
into the service to actually speed up the 
process of differentiation.

Moreover, ERP needs to be fast and 
easy to implement, which is something 
we proud ourselves on. Organisations 
don’t have time for ten years of 
ERP implementation and spending 
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Mehmood Khan, Managing Director and Vice 
President – Middle East and South Asia, IFS

started to expand our operations over 
here, mostly focused on making sure we 
have the right skills internally and into 
our partner ecosystem. 

On the one end this growth is driven 
by customers demand, but on the 
other hand we really believe we can 
add value to some of the initiatives 
running across the region.

MO: In the past IFS was very regionalised 
and there wasn’t a coherent global 
investment strategy. We have actually 
doubled down on the industries we 
play in and selected specific markets 
we want to play in, and we are working 
strategically around that. We are 
extremely fast growing as an ERP vendor 
and the Middle East is certainly one 
of the regions that contributes to that 
really fast growth. As EQT put it we are 
something of an “hidden gem”, but I 
think people are actually starting to 
realise how much we can provide for 
them in these industries. For us it’s really 
about making sure we can help the 
Middle East transform into the economy 
they want to be. 

MK: I want to add that our solution is also 
single codebase. Whether you deploy on 
premise or on cloud, you get the same 
quality of service. Many organisations 
often find it confusing to have to choose 
between the two because one might 
have some functionalities than the 
other doesn’t and vice versa, so they feel 
forced to choose one. IFS is very strong 
on having a single codebase – you will 
get the industry knowledge whether with 
cloud or on premise.

IFS IS FAIRLY NEW TO THE REGION. WHAT 
ARE YOUR FUTURE PLANS AND GOALS IN 
THE MIDDLE EAST?
MK: We have selected the Middle East 
as one of the regions we want to invest 
and grow in. This is because we are 
very focused on particular industries – 
Aerospace and Defence, Manufacturing, 
Gas and Oil, and Engineering and 
Construction. These are all industries 
that of great importance to the region. 
We find there’s a really good fit between 
what we provide and what these Middle 
Eastern industries want. In light of this, 
at the beginning of this year we have 

consumerising the implementation 
itself. That means as you go further 
down, you’re actually integrating 
change management into the actual 
built of the solution. This makes 
implementation quicker, and secondly 
you get a lot more hurdles out of the 
way at the beginning of the process 
rather than at the end when the system 
is fully implemented. 

THE CLOUD LANDSCAPE IN THE MIDDLE 
EAST IS CHANGING QUICKLY. WHAT IS IFS 
APPROACH AND KEY DIFFERENTIATORS 
WHEN IT COMES TO CLOUD SOLUTIONS?
MO: In terms of cloud, what we really 
want to get across is that we don’t 
want to “bully” organisations into any 
direction – if a customer wants to 
move to cloud we will do that, if they 
want to deploy on premise, which by 
the way still is a large proposition for 
many customers, we will help them with 
that as well. Our approach to cloud is 
one of choice. We are leveraging the 
infrastructure of the hyperscalers while 
adding our Managed Cloud Service 
around that.

Michael Ouissi, Chief Customer Officer, IFS
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Adnan Kordab, Head of Transformative 
Technology Solutions, Emircom

TODAY’S UNIMAGINABLE, 
TOMORROW’S PRESENT

HEAD OF TRANSFORMATIVE TECHNOLOGY SOLUTIONS AT EMIRCOM, ADNAN KORDAB, DISCUSSES THE COMPANY’S 
APPROACH TO CLOUD, THEIR PLANS FOR 2020 AND WHAT TO EXPECT FROM THEIR PRESENCE AT GITEX.

INTERVIEW

Emircom

that first, help us making what is today’s 
unimaginable to become tomorrow’s 
present, and second, have the ability to 
change people’s lives.

Emircom TTS has carefully chosen its 
strategic partnerships with long term 
and leadership in mind. We have now 
solid established partnerships with 
Software AG, Cisco AppDynamics, and 
NNTC. On the Advanced Analytics, AI & 
Machine Learning front we work with 
leading providers like Cloudera.

GITEX 2019’S THEME IS “SYNERGISING THE 
MIND AND TECHNOLOGY ECONOMY”. 
WHAT IS YOUR APPROACH TO THIS AND 
ARE YOU MAKING ANY ANNOUNCEMENTS 
OR PRODUCT LAUNCHES AT THE EVENT?
During GITEX, we will be launching 
something really special, our own 
green product, our own home-grown 
IP – SEnergy. This is an IoT solution 
specialised in monitoring energy 
consumption and related power 
parameters in any facility using a variety 
of sensors and helps make better timely 
and relevant decisions for optimal 
utilisation and energy conservation. 

We will also be announcing the 
successful closing of a deal with one of 
the largest governments organisations 
in Dubai. Finally, we will welcome our 
customers at the Software AG stand, 
where we will demonstrate the power of a 
robust and world-class ICT infrastructure 
when combined with a world class digital 
business platform. 

providing them solid edge computing 
infrastructure from our partners Dell 

Technologies and Cisco.

WHAT ARE EMIRCOM’S TRENDS IN TERMS 
OF INNOVATION FOR 2020?
Organisations are striving to digitally 
transform and innovate, following the 
steps of Uber, Airbnb and Alibaba, to 
make sure they stay in business and 
avoid facing the fate of Kodak, Borders 
or Blockbusters. They will all evolve in 
the quest of providing the best possible 
customer experience.

To lead the digital transformation 
in our customer base and the region 
from a business perspective, Emircom 
has established the Transformative 
Technology Solutions (TTS) Unit. We 
consider this TTS unit as the glue that 
binds the secured, robust and world-
class ICT infrastructures we have 
been building for decades, with the 
business outcomes that our customers 
expect. With this unit, Emircom can 
provide our customers with end-to-end 
enterprise connectivity for today’s digital 
transformation in all industries.

At Emircom we approach innovation 
from two fronts: Internally, we are 
making conscious investments to 
increase our capability in AI, IoT, 
Advanced Analytics, Blockchain, UX/
CX; Externally, we have partnered 
with leading technology providers 
for the long-haul, and bring onboard 
technologies and intellectual capital 

THE CLOUD ECOSYSTEM 
IN THE MIDDLE EAST IS 
CHANGING RAPIDLY. WHAT 
TRENDS DO YOU SEE WITHIN 
YOUR CUSTOMERS’ BASE AND 

WHAT IS YOUR APPROACH TO CLOUD?
The cloud ensures data can be available 
anywhere, creating one source of truth 
and accelerate the ability to collaborate. 
Many of our customers have already 
embraced cloud computing, but the 
part that is interesting are the new 
technologies, including serverless and 
edge computing combined with AI and 
the Internet of Things (IoT). These are 
fully reimagining the possibilities of the 
cloud and creating new for organisations 
globally and locally.

We see more and more organisations 
that require near-instant access to 
data and computing power to serve 
their customers, and we serve them by 
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Every Experience 
Matters

Why simply satisfy your customers when you can thoroughly  

impress them? More meaningful relationships and lasting  

impressions drive experience excellence. Deliver this new 

standard to your employees and customers—everywhere in  

your business.
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Alain Wilmouth, Founder and 
CEO, 2CRSI

THE GREENER 
FUTURE OF IT
ALAIN WILMOUTH, FOUNDER AND CEO AT 2CRSI, EXPLAINS THE 

FRENCH IT-COMPANY APPROACH TO GREEN IT AND WHAT TO 
EXPECT FROM THEIR PRESENCE AT GITEX.

INTERVIEW

2CRSI

2CRSI HAS CONSOLIDATED 
ITSELF AS ONE OF THE 
LEADING PLAYERS IN 
CUSTOMISED SERVER 
SOLUTIONS WITH A CLEAR 

FOCUS ON HPC. IN YOUR OPINION, 
WHAT DIFFERENTIATES YOU FROM 
YOU COMPETITORS?
Our positioning is definitely to provide 
high-performance solution to address 
very demanding customer needs such 
as Life Science, Academic, Defense 
etc. Where other players come with 
standard solutions, 2CRSI provides 
custom solutions, precisely tailored 
to target the need of the customer. 
We streamline and re-think the whole 
concept to make final solutions in an 
energy efficient and affordable way. 
We believe in Green IT and energy 
efficient solutions and recommend 
enterprises to contribute to their 
country by leading by example – we 
also provide them with our success 
stories to motivate them if needed.  I 
believe this is where we are different 
from others.
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energy efficiency 
on a smaller than 
usual footprint 
is the mantra for 
the future of the 
IT infrastructure. 
Our product and 
solution array are 
evident with this 
principle and our 
R&D team is in 
relentless pursuit 
to advance 
and customise 
solutions to set 
the trend for the 
future course 
of action in this 
industry.

The importance 
of increasing 
the computing 
and storage 
performance to 
an exponential 
level is crucial. 
This is due to the 
explosive growth 

in creation and consumption of data 
facilitated by modern technologies 
such as 5G, and faster and cheaper 
internet connectivity across the world.

Today’s technology creators and 
consumers world should be asking 
these questions – are the data 
centers of today is capable of the 
imminent requirement as mentioned 
above? Are they sustainable? Are they 
energy efficient? If yes, how we reuse 
or transform the energy created in 
these facilities? Are they green? If yes, 
how it contributes to an efficient and 
greener nation?
We would like to answer these 
questions with our solutions and I 
personally invite all partners and end 
users to visit us..

niche top-end 
technology 
products.

 On a global 
note our plan is to 
enter and develop 
new customer 
segments in 
new markets 
by equipping 
our sales and 
marketing efforts 
in the respective 
regions.

The corporate 
responsibility of 
our organisation 
is evident in 
designing and 
engineering 
solutions which 
are extremely 
energy efficient 
and lead to a 
greener future. 
This also gives 
tremendous 
confidence to our 
existing and prospective customers as 
the recipients of the most innovative 
solutions for their IT infrastructure.

 
THE THEME OF THIS GITEX 2019 
IS “SYNERGISING THE MIND AND 
TECHNOLOGY ECONOMY”. WHAT 
IS 2CRSI APPROACH TO THIS AND 
WHAT WOULD YOU SAY IS THE MOST 
IMPORTANT THING ORGANISATIONS 
SHOULD TAKE INTO ACCOUNT IN 
TODAY’S DIGITAL ECONOMY?
The challenges of conventional 
business models and traditional 
architecture need to give way for 
advanced technology solutions 
which are legacy in the making. The 
extraction of the highest possible 
performance computing with extreme 

The corporate 
responsibility of 
our organisation 
is evident in 
designing and 
engineering 
solutions which 
are extremely 
energy efficient 
and lead to a 
greener future.”

YOU HAVE RECENTLY ANNOUNCED 
YOUR PARTICIPATION AT THIS YEAR’S 
GITEX, WITH A FOCUS ON EDUCATING 
TRADE SHOW ATTENDEES ABOUT YOUR 
PRODUCTS. WHAT WOULD YOU SAY 
IT’S THE MOST IMPORTANT ASPECT OF 
YOUR SOLUTIONS THAT MIGHT STILL 
BE OBSCURE TO MIDDLE EASTERN 
CUSTOMERS?
We are new to this region and here to 
solidify our position as an important 
catalyst in technology domain locally 
and across the globe. GITEX is a 
gateway to the technology spectrum 
of this region and a great platform 
to showcase what we are capable 
of in extremely customised server 
and storage solutions along with 
the HPC and Immersed Computing. 
Visitors to our pavilion will be greeted 
with the opportunity to meet the 
R&D and Engineering Team, along 
with our leadership team from 
both France and 2CRSI Middle East. 
There are multiple events organised 
at the pavilion to allow our visitors 
to interact, experience and learn 
more about the cutting edge and 
breakthrough technology showcased, 
which will enhance the economic 
value of any project or initiative, 
while also being energy efficient thus 
positively affecting the environment.

WHAT ARE YOUR PLANS FOR 2020 IN 
TERMS OF NEW MARKET OPPORTUNITIES 
IN THE MIDDLE EAST?
Our plans for 2020 can be defined 
through two main axes – the initial 
year in this region, which is the 
current one, is purely to setup 
and empower our channels. Thus, 
ensuring the partners and end-users 
are provided with ample opportunity 
to learn and experience our product 
line up, which is one among the 
best in the industry along with our 
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“TIME TO 
MARKET IS 

FASTER WITH 
CONTAINERS”: 

GBM
CNME SPOKE TO ANDREAS WEISS, VICE PRESIDENT OF PLATFORMS 

SOLUTIONS AT GBM, WHO SHED A LIGHT ON CONTAINERS 
TECHNOLOGY, A NEW SOLUTION THAT IS PREDICTED TO BE A 

GAMECHANGER FOR BUILDING AND DEPLOYING APPLICATIONS.

INTERVIEW

GBM

CONTAINERS TECHNOLOGY 
IS STILL AT ITS EARLY 
STAGE, BUT ACCORDING 
TO A RESEARCH BY 451 
RESEARCH, APPLICATION 

CONTAINERS WILL BE A $2.7BN 
MARKET BY 2020. CAN YOU TELL 
US A BIT MORE ABOUT THIS 
TECHNOLOGY AND ITS MAIN ROLE 
AND CHARACTERISTICS?
Containers technology is still 
developing, and the adoption in the 
region is still slow, even though we 

can already see the huge potential 
and opportunities it can create for 
organisations. According to a recent 
Gartner report, containers play a main 
role in infrastructure, particularly when 
it comes to building and deploying 
new applications. In today’s digital 
economy, speed is fundamental, and 
time to market is actually faster with 
containers than it is with current 
solutions – containerised applications 
can be delivered in hours instead of 
months with the traditional approach.
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by improving resource efficiency and 
density. They have a higher utilisation 
level with regard to the underlying 
hardware, requiring less hardware 
and resulting in a reduction of bare 
meal cost as well as datacentre 
cost. They can deliver efficiency 
through far fewer resources, while 
also delivering higher utilisation of 
compute resource.

The main problem we see arising 
within our customers base and 
organisation in general is that when 
changing computing environments, 
the software will have to run on it and 
in most cases, the environment will not 
be the same. The storage and network 
policies will be different which might 
lead to many challenges. Containers 
can solve this problem by being able to 
have an entire runtime environment. 
When you contain an application or 
network platform, the underlying 
infrastructure are abstracted away. 

Andreas Weiss, Vice President 
of Platforms Solutions, GBM

agility – containerisation allows for 
easy deployment and management, 
thus increasing overall productivity 
and efficiency.

DUE TO THE NOVELTY OF THIS 
TECHNOLOGY, MANY ORGANISATIONS 
ARE STILL WARY OF IT AND ITS REAL 
IMPACT ON INFRASTRUCTURE. HOW 
WOULD YOU SAY CONTAINERS 
TECHNOLOGY SPECIFICALLY HELP AN 
ORGANISATION’S INFRASTRUCTURE?
Containers help the IT infrastructure 

Containerised 
applications can 
be delivered in 
hours instead 
of months with 
the traditional 
approach.”

Containerised application is 
also “light weight” by design, which 
means they can easily be ported 
across different environments. With 
containers, there’s a much greater 
portability of the application between 
bare metal, virtual, or private and 
public clouds. We believe they are one 
of the main solutions to get a software 
to run smoothly and consistently 
when moving from one computing 
environment to another. The third 
main characteristic of containers is 
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WHAT IS GBM’S APPROACH TO 
CONTAINERS? HOW ARE YOU PLANNING 
TO HELP YOUR CUSTOMERS WITH 
CONTAINERISATION?
As I’ve mentioned, the adoption of 
containers in the Middle East is still 
quite slow, but we are seeing a pick-
up in this part of the business, with 
more and more organisations looking 
into this solution.

As a system integrator, GBM is 
working with the relevant vendors 
to consult and advice customers 
on choosing the best approach to 
containers. We have also strongly 
invested in training and skills to 
make sure we can provide the best 
service possible from beginning to 
end. We aim to help customers in 
the modernisation and refactoring of 
applications – that’s very important 
to us, on top of providing the 
infrastructure of course.

WHAT IS THE DIFFERENCE BETWEEN 
CONTAINERS AND VIRTUALISATION? 
WHY WOULD YOU SAY CONTAINERS ARE 
THE BETTER CHOICE MOVING FORWARD?
The main difference between 
containers and virtualisation is that 
containers have a way to virtualise an 
OS where multiple workloads will be 
able to run on a single OS instance. 
With virtualisation, this is limited 
as the hardware runs on multiple 
OS instances, so it varies from one 
environment to another. 

As I’ve mentioned before, 
containers have a much better 
time to market. They are faster and 
have more agility. For example, if 
one wanted to operate on different 
systems, it will have to use a specific 
virtual machine for every single 

whilst with containers this is not the 
case anymore.

ONE OF THE MOST DEBATED ASPECTS 
OF CONTAINERS IS THEIR SECURITY, 
OR PRESUMED LACK THEREOF. ARE 
CONTAINERS INDEED LESS SAFE THAN 
VIRTUALISATION?
There is indeed a debatable belief 
that containers are less secured than 
a virtual environment, but in the last 
couple of years there has been a 
great deal of work towards developing 
a software to increase the security of 
containers and make it more efficient. 
As a matter of fact, OpenShift, or any 
other container platforms, come with 
built-in security features – security 
is literally “out-of-the-box” and 
implemented from day one.

EARLIER YOU’VE MENTIONED THE 
IMPORTANCE OF SPEED IN TODAY’S 
DIGITAL ECONOMY, AND HOW 

INTERVIEW

GBM

INFRASTRUCTURE PLAYS A BIG ROLE IN 
THIS ASPECT. HOW CAN GBM’S DIGITAL 
INFRASTRUCTURE SOLUTIONS HELP 
CUSTOMERS MOVE FORWARD IN THEIR 
DIGITAL TRANSFORMATION JOURNEY?
Infrastructure for us is all about 
having a strong foundation on which 
to build your digital solutions. For 
many years, GBM’s heritage and 
capabilities has allowed us to build 
a sound infrastructure solution for 
our customers. We understand 
many of our customers are looking 
at digital transformation solutions 
to drive innovation, which can 
only be possible with an invisible 
yet strong infrastructure that will 
allow IT to reap the benefits for the 
whole business. At GBM, we are 
engaging and working with proven 
technology leaders to deliver digital 
infrastructure solutions that are 
reliable, fast, agile and that will 
reduce cost for our customers. 
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Solving IT problems  
like yours for 20 years

 » Over 300,000 customers in 190  
countries from SMB to Fortune 500®

 » 499 of the Fortune 500 are customers

 » #1 in Network Management*

 » 50+ IT management products  
in the SolarWinds® portfolio

* IDC-defined Network Management Software functional market.  
  IDC’s Worldwide Semiannual Software Tracker®, April 2019, 2H 2018.
** Highly commended Best SIEM Solution

**

Come visit us at GITEX! 
October 6 – 10  |  Booth H7-D40
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THE 
HUMAN 
FACTOR
DEPUTY EDITOR GIORGIA GUANTARIO SPOKE TO MARC 
WATERS, MANAGING DIRECTOR FOR THE UK, IRELAND, 
MIDDLE EAST AND AFRICA AT HEWLETT PACKARD 
ENTERPRISE, TO DISCUSS HOW THE IT LEADER IS USING 
NEXT-GENERATION TECHNOLOGIES TO ADDRESS CLIMATE 
CHANGE, SOLVE WORLD HUNGER, INCREASE SUSTAINABILITY, 
EXPLORE SPACE AND IMPROVE HUMAN LIFE.

technology for good is Hewlett 
Packard Enterprise. The IT leader 
has delivered major digital 
transformation whilst clearly 
understanding their responsibility 
towards sustainability. Marc Waters, 
Managing Director for the UK, 
Ireland, Middle East and Africa, 
strongly believes technology can go 
well beyond a business strategy.

“At Hewlett Packard Enterprise 
we believe that as organisations 
become increasingly cloud enabled 
and data-driven, we will be well 
positioned to address our greatest 
challenges.

– technology is an integral part of 
our lives. While for most people 
this just means having a powerful 
smartphone glued to our hand, 
and for organisations it often just 
means increasing business value 
– technology can go well beyond 
photo filters or profitability. 

Way too often, we forget about 
the biggest factor when it comes 
to digital innovation – people. 
Technology solves problems, 
and human kind is facing an 
unprecedented set of global 
challenges. 

Aware of the need to use 

COVER FEATURE

Hewlett Packard Enterprise

I n today’s digital economy, 
organisations are investing 
more and more in next-
generation technologies to 
gain competitive advantage. 

According to a study by IDG, 89 
percent of enterprises have plans 
to adopt or have already adopted 
a digital-first business strategy to 
differentiate and grow. Moreover 
the outcomes that can be achieved 
from technology can be way more 
far reaching. The impact technology 
has on human life raises more and 
more questions by the day. Whether 
we are fully conscious of it or not 
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“The answers to many issues 
humanity faces are buried in huge 
amounts of data – if we start to 
apply innovative technology to 
process and analyse this data, 
then we will be able to provide a 
lot of answers to critical challenges 
in fields such as medicine, space 
exploration and climate change.”

HPE has seen a major shift in 
culture since Antonio Neri began his 
tenure as CEO. According to Waters, 
Neri’s main objective was to give 
HPE a clear sense of purpose as 
technologists who advance the way 
people live and work. 

“Antonio fundamentally believes 
that people make the difference 
in an organisation. Core values 
and aligned purpose provide the 
motivation and direction for us to 
succeed together.”

Neri, who began his mandate as 
HPE’s CEO in February 2018, was 
very quick to deliver on this mission.

MAKING A DIFFERENCE
In September 2018, just months 
after Neri took office as the new 
CEO, HPE announced a partnership 
with the World Economic Forum 
(WEF), and jointly launched Tech 
Impact 2030 to put technology to 
work to tackle global challenges and 

At Hewlett Packard Enterprise we 
believe that as organisations become 
increasingly cloud enabled and data-
driven, we will be well positioned to 
address our greatest challenges.”

Marc Waters, Managing Director, UK, Ireland, Middle 
East and Africa, Hewlett Packard Enterprise
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achieve real change for society.
“Hewlett Packard Enterprise is 

collaborating with the WEF on Tech 
Impact 2030 – the project brings 
together industry, technology, 
academia and government leaders 
who share the same values in 
making meaningful societal changes, 
focusing mainly on world hunger.”

In a recent study, the United 
Nations Food and Agriculture 
Organization (FAO) estimated that 
about 815 million people of the 
7.6 billion people in the world, or 
10.7 percent, were suffering from 
chronic undernourishment in 2016. 
To make matters worse, the United 
Nations also predicts that the world 
population is projected to reach 
8.5 billion in 2030, and to increase 
further to 9.7 billion in 2050, 
requiring 70 percent more food than 
we do now. 

Waters is aware that we need 
solutions, and fast.

“We are collaborating with 
universities and colleges to look at 
how we can innovate agricultural 
technology, ag-tech, using disruptive 
innovation to ensure food security 
and reduce world hunger.

“Our people are genuinely proud 
to know how their company is 
providing the technology and 
expertise to help achieve the 
Sustainable Development Goals set 
by the UN - to advance and improve 
the way people live,” says Waters.

The impact of e-waste on the planet 
is an important focus area. Waters 
was quick to explain that sustainability 
is embedded in HPE’s culture

“My belief as a tech leader, and 
the shared belief at HPE, is that 
tech sustainability is one of the 
most important challenges facing 

The Technology Renewal Centres 
significantly reduce the amount of 
e-waste Hewlett Packard Enterprise 
and our customers produce, while also 
increasing the lifespan of technology to 
benefit businesses and the economy, as 
well as the planet.”

our planet. As we continue to use 
more and more of our technology 
to benefit society, we are also very 
aware that we need to drive a 
culture of reuse and efficiency to 
help the planet.”

“Hewlett Packard Enterprise is 
fighting and winning this war on 
e-waste thanks to our Technology 
Renewal Centres (TRCs).”

Waters explained that HPE renews 
and recycles millions of units of old 
tech assets every year.

“The TRCs significantly reduce the 
amount of e-waste Hewlett Packard 
Enterprise and our customers 
produce, while also increasing the 
lifespan of technology to benefit 
businesses and the economy, as well 
as the planet.

“We can reuse 89 percent of the 
technology that goes through our 
centres, while the majority of the 
remainder is recycled. In the last year 
alone we processed over 26 million 
kilograms of IT assets,” says Waters.

COVER FEATURE

Hewlett Packard Enterprise
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“When this lifecycle asset capability 
is embedded in our consumption 
service, the sustainability benefits 
are obvious. We have disrupted 
the established technology model 
to provide our full portfolio as a 
service. Our GreenLake solution is 
enabling this transformation.”

HPE GreenLake delivers technology 
solutions as an automated 
consumption service. Waters 
explained that before organisations 
would have purchased hardware 
that would depreciate and become 
obsolete. HPE consumption services 
manage the lifecycle of technology 
assets in a sustainable and efficient 
manner meaning that customers 
only pay for what they use.

REACHING FOR THE STARS
HPE also has a longstanding 
collaboration with NASA, explains 
Waters. Back in August 2017, 
HPE and NASA started a year-
long experiment to run a high-
performance commercial off-the-
shelf (COTS) computer system in 
space, something which had never 
been done before. Recently, HPE 
announced they custom-designed 
a new supercomputer for NASA’s 
Ames Research Center to support 
modeling and simulations of entry, 
descent, and landing (EDL) for the 
agency’s missions and Artemis 
program, a mission to land the next 
humans on the lunar South Pole 
region by 2024. 
It comes as no surprise HPE was 
awarded the NASA Exceptional 
Technology Achievement Medal for 
technology development for their 
significant contribution toward the 
achievement of the NASA mission.

The Digital Life 
Garage will be 
a hotbed for 
scientific research, 
home-grown 
high-performing 
technology solutions 
and ground-
breaking technology 
innovations that will 
impact and benefit 
local businesses, as 
well as government 
organisations and 
our own customers 
and partners. 
Development of next 
generation skills will 
also be a key focus.”

“Using technology to advance the 
future of space exploration is another 
example of our core purpose, to 
advance the way people live and 
work.  Our collaboration with NASA 
to put high performance computing 
into space has been a phenomenal 
project. Receiving this award is 
a wonderful recognition for the 
incredible commitment, hard work 
and creativity shown by our teams.”

“Our work with NASA is an 
excellent example of transferrable 
technology innovation we can bring 
to the Middle East. We have the 
capacity and experience to bring 
real value to the region.”

TRANSFORMING THE MIDDLE EAST
“The Middle East is a priority 
region where we are increasing 
our investments. Our business has 
been growing ahead of the market, 

COVER FEATURE
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we have great local talent and our 
technological capability is well aligned 
with the ambitions of the region. So 
we have all of the tools and all of the 
heritage. We are here to compete. 
We are here to win,” says Waters.

“An example of our investment 
is our new Dubai office, a state-
of-the-art digital workplace that 
our employees feel proud to 
work in. Having a good working 
environment stimulates creativity 
and collaboration, and that’s at the 
core of what we do.”

HPE has recently announced the 
Digital Life Garage which is part of a 
global initiative to establish a series 
of next-generation HPE innovation 
centres around the world that aim to 
transform how technology impacts 
society at large.

“We will create a place of 
collaboration and partnership that 

drives innovation and ideas between 
individuals and organisations – it all 
leads back to our core purpose to 
advance the way people live and work.”

“The Digital Life Garage will be a 
hotbed for scientific research, home-
grown high-performing technology 
solutions and ground-breaking 
technology innovations that will 
impact and benefit local businesses, 
as well as government organisations 
and our own customers and partners. 
Development of next generation skills 
will also be a key focus.”

A key element of Waters’ new role 
sees him working closely with Saudi 
government bodies to help achieve 
the country’s Vision 2030 and its 
aim to reach a top ten position on 
the World Economic Forum’s Global 
Competitiveness Index. 

“I have taken up the Executive 
Sponsorship of our relationship 

with Saudi, a priority that I am really 
excited about. The Vision 2030 
agenda is compelling, and we’ll work 
with government bodies to deliver 
on their initiatives.”

“Moreover, we have been putting 
extra emphasis on people’s skills 
and future technologies – we have 
a very strong graduate programme 
and we have invested heavily in it 
since its launch nearly ten years 
ago. This is an area that I personally 
strongly believe in – we need to 
invest in young talent to help them 
attain skills that will benefit society 
and government initiatives.”

Waters will be spending a lot of 
time in Saudi and is excited to build 
a comprehensive plan of growth 
and investment for the future of 
the country.

GITEX 2019
“This year’s GITEX edition is very well 
aligned with our overall direction 
– the promise of tech as a force of 
good, to “synergise the mind” and 
the economy, is incredible. Hewlett 
Packard Enterprise has proved to 
be a leading innovator of disruptive 
technologies to advance the way 
people live and work. We will explain 
how the Middle East can really benefit 
from next-generation technologies by 
introducing intelligent consumption 
and sustainability.”

“We are very excited to share how 
to unlock the power of AI, machine 
learning and data analytics all the 
way to the edge and the cloud, 
both public and private. We will also 
make a number of announcements 
around the investments that will 
help Governments achieve their 
aspirations.” 
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HAVE WE LOST CONTROL? 
HIGH-PROFILE SCANDALS SUCH AS CAMBRIDGE ANALYTICA WITH FACEBOOK HAVE WOKEN US UP TO THE 
PERILS OF CARELESSLY SURRENDERING OUR SENSITIVE INFORMATION ONLINE. THE RECENT NETFLIX 
DOCUMENTARY CALLED ‘THE GREAT HACK’ HAS ONLY SERVED TO ELEVATE OUR FEARS EVEN FURTHER. NOW 
THE QUESTION IS, HAVE WE LOST TOTAL CONTROL?

EDITOR INSIGHT

Data Privacy

making their shopping or travel easier 
but at the same time it is my view that 
people should have 100% control of 
their own data—they should be able to 
see how their data is used, when it is 
used and where it is used. 

DO YOU THINK SOCIAL MEDIA 
TECH LEADERS LIKE FACEBOOK, 
TWITTER AND GOOGLE NEED TO 
BE HELD MORE ACCOUNTABLE 
FOR THEIR FAILURE IN TERMS OF 
PROTECTING DATA PRIVACY? 
MH: Social media companies should 
only be liable or accountable when the 
data that is linked can be demonstrated 
to cause harm. This includes data 
that might be ‘hateful’ or ‘fake news’. 
Since they are not the publishers 
of the content, their responsibilities 
should abide by laws like “battery” or 
“attempted murder” where the content 
is demonstrating cause or exposes 
properly defined private data.
GS: Facebook, Twitter and Google are 
not simply platforms for the content 
that other people post; they play a 
role in shaping what users see, how it 
is seen and when it is seen, so it must 
include the protection and control 
of all data. Social media companies 
have long argued that they should 
not be subjected to the same rules as 
publishers but as “hosts” of our data, 
new legislation is needed to shift the 
balance of liability to the social media 
companies.  

then have the costly and timely task 
of ensuring they “retro fit” this policy. 
It is my view that people should have 
100% control of their own data, should 
be able to see how their data is used, 
and should be able to take it with them 
on leaving a service provider. So why 
should someone else own our data?

MICROSOFT CEO, SATYA NADELLA 
HAS CLAIMED THAT DATA 
PRIVACY SHOULD BE CONSIDERED 
A BASIC HUMAN RIGHT. DO YOU 
AGREE WITH THIS SUGGESTION 
THAT IT SHOULD BE A BASIC 
HUMAN RIGHT?
MH: I don’t agree with Satya 
Nadella’s claims. While I do believe 
some information should always 
be private, the bulk of information 
we claim to be personal or private 
has absolutely no value, if everyone 
shared it openly. The younger 
generations have demonstrated that 
open discussions and disclosure on 
social media have little value when 
everyone shares it. There is nothing 
to hide and the value cannot be 
monetised when it is ubiquitous.
GS: While the US has relatively few 
regulations governing the collection 
and use of personal data, in many other 
places around the world data privacy is 
considered as a fundamental human 
right. I believe that people benefit and 
are secretly happy that companies 
are feeding them relevant content or 

THE CHILLING NETFLIX 
DOCUMENTARY 
ENTITLED ‘THE GREAT 
HACK’ HAS EXPOSED 
HOW LITTLE CONTROL 

WE HAVE OVER OUR OWN 
PERSONAL DATA. HOWEVER, IS 
THERE ANYTHING WE CAN DO 
NOW TO COMBAT THIS AND 
REGAIN CONTROL, OR IS IT 
ALREADY TOO LATE? 
MOREY HABER, CTO AT 
BEYONDTRUST: For any individuals 
actively engaged in social media, online 
gaming, or even shopping online, it is 
too late. In fact, if you have a credit card 
(which is virtually everyone), then it is 
truly too late. Personal data is linked to 
our finances and only if we obfuscate 
our appearance, using avatars and 
obtuse user names, can we attempt 
to shield our identity and our personal 
data. However, financial information 
always requires that link, even for an 
online game, to charge your account for 
services rendered. Therefore, in order 
to protect your personal data, you need 
to go old school. Pay for everything with 
cash and avoid the Internet. Today, that 
is nearly impossible.

GARRETH SCOTT, MANAGING 
DIRECTOR, CREDENCE SECURITY: Is 
it too late? I don’t think so, governments 
around the world are busy shaping 
legislation that will control how personal 
data is used and service providers will 
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THE FRENCH TECH PAVILION 
@ GITEX TECHNOLOGY WEEK

6-10 OCTOBER 2019

La French Tech and the latest innovations to be 
showcased at Hall 4

For more information, contact :
Nathalie MARCHAL Project Manager nathalie.marchal@businessfrance.fr

Christelle PEYRAN Regional Trade Advisor christelle.peyran@businessfrance.fr
Miryem OUKAS Regional Communications Manager miryem.oukasmessidi@businessfrance.fr
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“EVERY 
ORGANISATION 
NEEDS TO BE 
A DIGITAL 

ORGANISATION”: 
DELL TECHNOLOGIES

EDITOR MARK FORKER TALKS TO FADY RICHMANY, SENIOR DIRECTOR AND 
GENERAL MANAGER, UAE AT DELL TECHNOLOGIES, ABOUT ANKABUT’S 

RECENT DELL TECHNOLOGIES CSP STATUS, THE MIDDLE EAST’S DIGITAL 
SECTOR AND DELL TECHNOLOGIES PRESENCE AT GITEX 2019.

INTERVIEW

Dell Technologies

Ankabut achieving its status of 
Dell Technologies Cloud Service 
Provider (CSP) in July was of great 
significance not just to us, but for 
the UAE education sector as well. 
The organisation is on a quest to 
facilitate the provision of a first-
rate education system as a pillar 
of the UAE National Agenda and 
this announcement will most 
certainly equip them with the tools 
to transform the education sector 
in the UAE. We do believe that our 
collaboration will equip Ankabut 
with the tools they need to assist 
educational institutes in their 
transition to the cloud and simplify 

their IT platforms whilst enabling 
virtual content sharing and learning. 

We understand that the way 
students consume and comprehend 
information is changing and the 
way to develop and enhance the 
capabilities of the human capital 
of tomorrow is to encourage 
collaborative learning environments. 
The cloud is a tool that has the 
potential to do this and provide 
eager minds with the ability to pool 
in knowledge and resources from 
relevant sources to accelerate 
their learning and further enhance 
their own capabilities in joining the 
workforce of the future.

TALENT ACQUISITION 
IS A MAJOR PROBLEM 
ALL OVER THE WORLD, 
AND WITH MORE AND 
MORE DISRUPTIVE 

TECHNOLOGIES EMERGING IT’S 
BECOMING AN EVER-BIGGER 
CHALLENGE FOR ENTERPRISES TO 
FIND THE RIGHT PERSONNEL. WITH 
THAT IN MIND, HOW SIGNIFICANT 
WAS ANKABUT ACHIEVING ITS 
STATUS OF DELL TECHNOLOGIES 
CSP IN JULY? DO YOU ENVISAGE 
THAT THIS ANNOUNCEMENT WILL 
NOW EQUIP THEM WITH THE TOOLS 
TO TRANSFORM THE REGIONAL 
EDUCATION SECTOR IN THE UAE? 
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payment services, civil affairs and online 
issuance of commercial registers. 

We are also seeing similar trends 
across the rest of the Gulf where 
technology continues to be the 
cornerstone of where future growth 
is anticipated across various socio-
economic sectors. These digital 
transformation agendas represent 
nation’s efforts towards unlocking 
the region’s potential to radically 
improve healthcare, education, public 
services, among others, all with a view 
to making a positive contribution to 
society and building the extraordinary 
future we will live in. 

The evolution of technology, new 

Fady Richmany, Senior Director and General 
Manager, UAE, Dell Technologies

experiences and fueling economic 
growth, governments across the 
Middle East have launched ambitious 
national transformation plans with 
a major focus on enabling digital 
transformation.

Notably, the UAE Vision 2021 
and the UAE National Innovation 
Strategy prioritise digital technology 
as one of the top seven sectors of 
focus, putting the spotlight on the 
application and rapid adoption of new 
disruptive technologies across sectors. 
Similarly, Saudi Arabia’s Vision 2030 is 
already inspiring massive shifts in the 
expansion of online services including 
digital job boards, e-learning, online 

The evolution 
of technology, 
new regulations 
and changing 
economic 
landscape will 
consistently bring 
forth challenges 
which companies 
anticipate and 
are planning for 
accordingly.”

IN YOUR DELL TECHNOLOGIES DIGITAL 
TRANSFORMATION INDEX LAST YEAR 
YOU DISCLOSED THAT 90% OF BUSINESS 
LEADERS IN THE KSA AND UAE HAD 
EXPRESSED THEY WERE ENCOUNTERING 
REAL DIGITAL CHALLENGES. TWELVE 
MONTHS ON, DO THOSE SAME 
CHALLENGES PREVAIL OR HAS THE 
DIGITAL DIVIDE BEEN BRIDGED? 
The digital sector in the Middle 
East is poised for success like no 
other, with the tremendous push 
for digital transformation from 
national leadership, as well as the 
rapid adoption of digital technologies 
across the public and private sector. 
With the goal of improving citizen 
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regulations and changing economic 
landscape will consistently bring 
forth challenges which companies 
anticipate and are planning for 
accordingly. If companies aren’t 
already on their digital journey, they 
are falling behind. Every organisation 
needs to be a digital organisation, 
powered by data, running in a 
multi-cloud world. Modernising 
infrastructure, inspiring workforce, 
securing critical assets & redefining 
how technology is deployed with 
a view to future success – are all 
elements that will lay the groundwork 
for a successful digital future. 

GITEX IS THE FLAGSHIP EVENT IN 
THE ICT IN THE MIDDLE EAST. WHAT 
CAN WE EXPECT TO SEE AND HEAR 
FROM DELL TECHNOLOGIES AT THIS 
YEAR’S EVENT? 
At this year’s GITEX Technology Week, 
Dell Technologies will showcase the 
power of its solutions in four main zones. 
These include Modern IT Solutions; 
Digital Enterprise; Future Ready 
Workforce; and Security Transformation. 
We will also have a 360 immersive 
experience room that will introduce 
people to our advanced solutions 
portfolio across multiple sectors. 

While Dell Technologies has 
a wide variety of award-winning 
products and services at hand, our 
key focus is to build and sustain 
relationships with our customers 
and partners. Furthermore, we 
understand that every company has 
a unique set of challenges whether it 
is lack of skillsets, limited workforce 
or insufficient funding. At GITEX 
Technology Week 2019, we will have 
a team of digital transformation 
specialists that will be able to address 

each of these 
unique concerns 
and provide them 
with specific 
and relevant 
intelligence on 
how to enable real 
transformation 
from the edge to 
the core to the 
cloud to enhance 
their productivity, 
efficiency and 
profitability.

WHAT ARE YOUR 
PRIMARY GOALS 
AND TARGETS FOR 
2020 IN YOUR 
CAPACITY AS 
SENIOR DIRECTOR 
& GENERAL 
MANAGER, 
UAE, AT DELL 
TECHNOLOGIES?
Our key business 
priorities include:
• Partnering with 

governments and 
organisations to help them leverage 
advanced technologies effectively 
to drive socio-economic growth 
and drive positive progress across 
businesses and communities. 
We’re constantly exploring 
routes to help our customers 
become digital organisations, and 
showcasing how the transformative 
innovation, partnerships, and 
essential technology we provide 
will move them and their ideas 
forward. Our unique ability to 
collaborate to deliver end-to-end 
IT and data solutions – from the 
edge to the core to the cloud – will 

help us continue 
to successfully 
develop digital 
transformation 
frameworks in the 
years to come
• Advancing 
the IT skillset 
and workforce 
of the future in 
the region, by 
building a strong 
partner ecosystem 
and leading by 
example with 
the introduction 
of multiple 
social impact 
initiatives around 
sustainability 
and diversity and 
inclusion
• Doing business 
with the highest 
levels of ethics 
and integrity – we 
strongly believe 
in acting ethically 
in all we do, is 

good business and important 
to our customers, suppliers and 
strategic partners. In 2018, DT 
was recognised by the Ethisphere 
Institute, a global leader in defining 
and advancing the standards 
of ethical business practices, as 
one of the 2018 World’s Most 
Ethical Companies. This is the 
fifth consecutive year DT has 
been recognised. It is one of only 
three honorees in the technology 
industry, underscoring the 
company’s commitment to leading 
with integrity and prioritising ethical 
business practices  

We’re constantly 
exploring routes to 
help our customers 
become digital 
organisations, and 
showcasing how 
the transformative 
innovation, 
partnerships, and 
essential technology 
we provide will move 
them and their ideas 
forward.”

INTERVIEW

Dell Technologies
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S.M. Hussaini, CEO, Almoayyed Computers

 BUILDING 
RELATIONSHIPS

S.M. HUSSAINI, CEO AT ALMOAYYED COMPUTERS TOLD CNME 
HOW THE BAHRAIN-BASED COMPANY IS HELPING THEIR 

CUSTOMERS TRANSITION TO THE CLOUD WHILE SUPPORTING 
THE GOVERNMENT’S CLOUD VISION.

INTERVIEW

Almoayyed Computers

HOW SIGNIFICANT WAS 
IT FOR ALMOAYYED 
COMPUTERS TO ACHIEVE 
AMAZON WEB SERVICES 
GOVERNMENT COMPETENCY 

STATUS IN MAY THIS YEAR?
We knew we had to be the best – 
the driving force behind that there 
was the opportunity of becoming a 
competency partner, the very first in 
the Middle East. We put in all effort 
to make sure we achieved the AWS 
government competency status. It’s a 
great opportunity and it is an honour 
for us to be the first one.

THE BAHRAIN GOVERNMENT HAS 
RECOGNISED THE IMPORTANCE OF 
THE CLOUD AND HAS INITIATED ITS 
CLOUD FIRST POLICY. HOW BIG A 
ROLE WILL ALMOAYYED COMPUTERS 
PLAY IN TERMS OF HELPING THE 
GOVERNMENT ACHIEVE THEIR 
OBJECTIVES ON THE CLOUD?
It’s our responsibility to understand 
the initiatives and stay in line with the 
government objectives – this is what 
we’ve been working on for the past 
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been going through a massive 
transformation. However, there is so 
much work to be done still in terms 
of preparation for the future to come. 
At ACME, we had a successful year 
where we grew in terms of revenue 
thanks to a combination of activities 
we are currently engaged in.  This 
year we have been quite busy and it’s 
very interesting to see how we are 
moving up the curve. Our customers 
are looking into optimising and 
modernising the solutions, to then 
getting new workflows deployed. They 
want to move forward in their digital 

transformation and 
we can help them 
do that. Currently 
we are in a small 
economy, but we 
have ambitions to 
grow. 

THE FLAGSHIP 
ICT EVENT IN 
THE REGION IS 
GITEX WHICH 
KICKS OFF NEXT 
MONTH IN DUBAI. 
CAN YOU TELL 
US ABOUT YOUR 
PARTICIPATION 
AT THE 

CONFERENCE AND HOW 
IMPORTANT IS  IT  FOR YOU TO BE 
PRESENT AT GITEX?
It’s extremely important for us to be at 
GITEX. It’s not just about the exposure 
we can get for the company, but we 
believe we fully represent Bahrain. 
We can showcase what the country 
has to offer. For the last couple of 
years, we have seen interest coming 
from customers outside Bahrain, 
particularly on the Cloud and Emerging 
Technologies front and this event will 
help us develop this further.   

IN AN INNOVATIVE WAY. IT IS A 
PARTNER OF IT BEHEMOTHS LIKE 
MICROSOFT, GOOGLE AND AMAZON 
WEB SERVICES. HOWEVER, IN YOUR 
OPINION WHAT DIFFERENTIATES THE 
COMPANY FROM ITS RIVALS – AND 
HOW HAS IT MANAGED TO SUSTAIN 
ITS STATUS AS A MARKET LEADER 
FOR SO MANY YEARS?
I think our main differentiator is 
that we have always worked with 
our customers in mind. The idea 
is to deliver the best and the most 
optimal solution. When we talk to our 
customers, we don’t just give them a 
solution, we walk 
them through it, 
and we explain why 
our recommended 
solution works for 
their needs. We go 
on a journey with 
our customers – if 
they encounter 
challenges, we are 
there to help them 
overcome them. 
We are completely 
customer centric. 
We don’t see 
customers as 
opportunities, it’s a 
mutual and long-
standing relationship.

THERE HAS BEEN SOMEWHAT OF AN 
ECONOMIC DOWNTURN IN THE UAE 
OVER THE LAST TWELVE MONTHS 
AND THAT HAS RATHER INEVITABLY 
AFFECTED MANY ENTERPRISES. 
HOW HAS THE ECONOMIC CLIMATE 
BEEN IN BAHRAIN AND HAVE YOU 
ENJOYED A GOOD YEAR FROM A 
FINANCIAL PERSPECTIVE?
We have seen Bahrain going through 
different cycles. In the last couple 
of years however the country has 

We don’t see 
customers as 
opportunities, 
it’s a mutual and 
long-standing 
relationship.”

few years. When this mature policy 
emerged, it was very important that we 
understood the opportunity and the 
role that we were going to play in terms 
of delivering value to the government. 
We started preparing early and the 
first step was to hire and have the 
skillset we needed to make sure we 
could deliver what the government had 
set up to do. We’ve been positioning 
ourselves to be ready for this transition. 
We also made sure our partners eco-
system is cloud ready to ensure a very 
smooth migration journey.

HAVE YOU SEEN ANY RESISTANCE 
FROM CUSTOMERS OR PARTNERS TO 
THIS NEW CLOUD STRATEGY AND 
WHAT HAS BEEN YOUR ROLE IN 
EDUCATING THEM?
We have seen an initial resistance, but 
the government has done a great job 
in terms of changing the mindset of 
organisations in the country. At the 
same time awareness and education 
around cloud is an all-time height 
in general. We’ve played a role in 
terms of ensuring to showcase how 
easy and beneficent it is for our 
customers to migrate to the cloud. 
At the same time, our approach has 
been to deliver a complete solution 
so that they could fully understand 
the value they get, with minimum 
issues Overall, we spent a lot of time 
helping customers to prepare for the 
cloud era and they are aware of the 
efforts our team puts into helping 
them – they are aware of our skillset. 
They trust us to help them move from 
on-prem to the cloud with ease and 
flexibility and we have customers from 
across multiple verticals.  

ALMOAYYED HAS FORGED A STELLAR 
REPUTATION FOR DELIVERING 
SUCCESSFUL SOFTWARE PROJECTS 
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Parvez Ahmed, CEO, Infinity Data Systems

TO ‘INFINITY’ 
AND BEYOND 

CEO OF INFINITY DATA SYSTEMS, PARVEZ AHMED, EXPLAINS HOW ITS 
BREAKTHROUGH INTO THE HOSPITALITY SECTOR REPRESENTS A HUGE 

OPPORTUNITY FOR THE IT COMPANY TO BECOME A MAJOR FORCE IN THAT SPACE.

FEATURE

Infinity Data Systems

I nfinity Data Systems offers a 
broad range of solutions that 
include but are not limited 
to networking, data centre 
solutions, security, ELV systems, 

audio video, IP telephony, cloud and 
managed services. Infinity Data takes 
a consultative approach towards its 
client’s requirements and provides a 
personalised solution that can enable 
customers to extend and optimise the 
lifetime value of their ICT investments.

Infinity Data Systems was 
rebranded in 2016, and under the 
dynamic and visionary leadership 
of Ahmed the company has gone 
from strength-to-strength despite 
the UAE undergoing somewhat of an 
economic downturn. 

Ahmed said, “Infinity Data Systems 
was rebranded three years, but we’ve 
been in existence since 2012. So 
even though Infinity Data Systems 
was established three years ago, 
technically from a customer and 
market perspective our footprint in the 
IT sector goes back about 7-8 years. 
Economically the UAE has experienced 
challenging times, but thankfully we’ve 
enjoyed growth year-on-year and our 
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customer expectations have been 
raised and we expect good Wi-Fi 
connectivity wherever we go, whether 
it be a mall, flat or in this case a hotel. 
Customer experiences has become a 
buzzword for businesses, but it’s so 
true. You need to deliver and create 
good experiences and obviously this 
is critical in the hospitality sector. 
They rely on delivering a first-class 
customer experience, because if they 
don’t it will impact their business.” 

The CEO of Infinity Data Systems is 
not one to rest on his laurels and is 
already planning his next move. The 
experienced IT leader is acutely aware 

that anybody 
guilty of standing 
still as we head 
full throttle 
towards the 
Fourth Industrial 
Revolution is 
going to be left 
behind. 
He concluded by 
saying, “The next 
target for us is 
the government 
sector as there’s 
obviously a lot 
of opportunities, 
but this is a 
huge sector, 
but you’ve got 
to be prepared 
otherwise you’ll 
be swallowed 
up. However, 
from a technical 
expertise it’s not 

a challenge for us but you do need a 
lot documentation when working with 
the government, so you do need the 
support of a few banks behind you. 
However, we’re confident it will be 
another vertical in which we can be a 
success in.”  

incumbent in this space. However, 
we did see a decrease in spending 
on the corporate side. We had been 
doing our homework on hospitality 
and it was a vertical we were thinking 
about entering, so when the spending 
on the corporate side began to slow 
down, we decided to make our move. 
It was a good decision as is evidenced 
by the fact we’ve secured the order 
with Ramada Group.” 

Ahmed also expressed his belief 
that the successful delivery of the 
project with Ramada will lead to 
many more opportunities in the 
hospitality sector. 

He added, “As 
I’ve already said 
this is a major 
breakthrough 
for us, and I’d be 
confident that 
we can replicate 
the success 
we’ve enjoyed 
in corporate 
and particularly 
education in this 
new vertical. If we 
can successful 
execute the 
project, then I’d 
suspect that will 
lead to a ‘domino-
effect’ and more 
contracts will 
follow.” 

In terms of the 
project at hand, 
Ramada Group 
need to overhaul 
its existing network infrastructure 
which has become antiquated and in 
many cases are obsolete. 

Ahmed explains, “The equipment 
they’re currently using isn’t delivering 
the performance they need. As we 
all known in this new digital era 

We recognised that 
the hospitality 
sector could be a 
potentially lucrative 
market for us, but 
before making any 
moves we wanted 
to well-equipped 
and prepared before 
making the jump.”

recent breakthrough announcement 
with Ramada Group gives us great 
confidence for the future.” 

Infinity Data Systems has been the 
market incumbent in the educational 
sector and has also performed well 
in the corporate space developing 
a reputation for being a trusted, 
reliable and leading IT specialist. 
However, under the guidance of 
Ahmed the company is always 
looking to penetrate and expand into 
new verticals and they identified an 
opportunity in hospitality. 

He added, “We recognised that 
the hospitality sector could be a 
potentially lucrative market for us, but 
before making any moves we wanted 
to well equipped and prepared before 
making the jump. We initially took on 
some small-medium sized projects 
before landing a major contract with 
Ramada Group.” 

The chain of hotels under the 
management of Ramada Group 
needed a network upgrade and 
wireless replacement, but they looked 
no further to Infinity Data Systems 
and have tasked them with the 
responsibility of delivering the project. 

Ahmed said, “Securing the 
agreement with Ramada Group was 
a hugely significant moment for us. 
The hospitality industry is one of the 
fundamental pillars of the Dubai’s 
economic model so for us to get a 
project of this scale for one of the 
country’s leading chain of hotels was a 
testament to our technical expertise.” 

Infinity had primarily been focused 
on two key verticals which were 
education and corporate, but a 
cutback in budgets on the corporate 
side made them realise that now was 
the right time to try and successful 
enter the hospitality industry. 

Ahmed explains, “Education is still 
feeding us, and we remain the market 
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Thomas Pietrzykowski, Managing 
Director, ConSol MENA and Malte 
Geierhos, IT Director, ConSol MENA

THE ERA OF OPEN 
INNOVATION

CNME SPOKE TO THOMAS PIETRZYKOWSKI, MANAGING DIRECTOR, AND 
MALTE GEIERHOS, IT DIRECTOR AT CONSOL MENA TO FIND OUT HOW THE 

GERMAN IT PROVIDER IS LEAVING ITS MARK IN THE REGION.

INTERVIEW

ConSol

across the whole spectrum.  We 
have a customer-first approach – a 
customer-centric methodology based 
on fully understanding the need of 
the client. While we have the ambition 
to work with large clients, we always 
focus on serving the needs of all type 
of organisation, no matter the size 
nor the location - we work hard to 
support them all.

 
MG: We are a German company, so 
quality is in our DNA. We are agile in 
our approach and this reflects in the 
many projects we have successfully 
delivered with different entities, 
including Dubai Government. We 
are always striving to improve 
- our position in the market is 
supporting this claim. We offer highly 
configurable end-to-end solutions 
from within the region. This enables 
customers to have something they 
haven’t experienced before - most of 
our competitors outsource or provide 
solutions from other countries. We 
can deliver everything from here.

CONSOL HAS BEEN OPERATING IN 
THE MIDDLE EAST REGION SINCE 

C ONSOL HAS FIRMLY 
ESTABLISHED ITSELF AS A 
GLOBAL LEADER IN TERM 
OF PROVIDING CUSTOMISED 
IT SERVICES AND HIGH-END 

IT CONSULTING FOR OVER 30 YEARS. 
HOWEVER, IN YOUR OPINION WHAT 
ULTIMATELY DIFFERENTIATES YOU 
FROM ITS MARKET COMPETITORS? 
TP: One of the main differentiators for 
us is our ability to work with clients 
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automate any process or workflow 
using built-in machine learning and 
intelligent driven innovation.

GITEX IS THE FLAGSHIP ICT EVENT 
IN THE MIDDLE EAST. WHAT CAN 
WE EXPECT TO SEE AND HEAR FROM 
CONSOL AT THE CONFERENCE?
TP: Our main focus within GITEX is to 
highlight our partnership with Red 
Hat and our use of their OpenShift 
technology in our solutions. As an 
Independent Software Vendor for 
Red Hat, we will be at their booth 
during the conference. We will also 
present success stories and use cases 
for the aforementioned CM6, while 

also discussing 
some alliances 
in the region for 
the open banking 
projects we 
discussed earlier.

WHAT ARE 
YOUR PRIMARY 
GOALS AND 
OBJECTIVES FOR 
THE REMAINDER 
OF THE YEAR AND 
LOOKING AHEAD 
TO 2020?
TP: Our goal 
for next year is 

to extend our partnerships in the 
region and to continue serving our 
clients with same quality we’ve always 
provided. We want to continue our 
organic growth based on fact-based 
decision-making. Regarding future 
partnerships in the region, we have 
some interesting ones in the pipeline, 
which we believe will have huge 
effects on all residents in Dubai and 
the UAE. We will also be focusing on 
working with financial institutions and 
fintech organisations to bring a new 
open banking/digital banking system 
to the market. 

bringing our know-how in the market. 
We see ourselves as a company that 
has filled a gap in the region and 
have delivered some highly advanced 
projects like the DHA Smart Salem 
Platform – a unique platform using 
the latest technologies in the market.

INNOVATION APPEARS TO BE IN THE 
DNA OF THE COMPANY AND HAS 
BEEN A FUNDAMENTAL COMPONENT 
SINCE ITS INCEPTION. WHAT IS 
YOUR APPROACH TO INNOVATION 
AND WHAT STEPS TO YOU TAKE TO 
ENSURE CONSOL IS ALWAYS AHEAD 
OF THE CURVE?
TP: Innovation for us starts with the 
recruiting process 
– the most 
important part 
for a company 
is having people 
with the right 
knowledge and 
right tools. In 
line with this, we 
have set up the 
ConSol Academy, 
an internal 
training platform 
where employees 
can provide or 
request courses 
to keep up to 
date with the latest trends and 
technologies.
MG: We are actively supporting 
our open-source approach, so our 
employees can actually work on their 
own projects during working hours 
and publish them using our ConSol 
Lab Projects.

We also invest heavily in R&D – we 
believe this is the best way to stay 
ahead of the curve and to have 
customers come to us for support. 
For example, our enterprise suite 
process orchestration platform, CM6 
allows us to recreate, optimise and 

The company culture 
is deeply rooted in 
being excellency-
driven – it’s always 
quality over quantity 
for us.”

2010. WHAT SORT OF IMPACT HAS 
THE COMPANY MADE IN THE GULF 
SINCE ITS ENTRY TO THE MARKET? 
MG: We are a top-tier Solution 
provider in Europe, where we work 
with both government and private 
sector. We stand for a broad range 
of technological expertise as well 
as non-proprietary consulting. 
Large enterprises, such as BMW 
for example, are benefiting from 
our solutions. 

The impact we have made here 
in a little less than ten years is quite 
impressive. Our customers are market 
leaders in their segments, and we 
believe we did our part in supporting 
them to achieve this. The company 
culture is deeply rooted in being 
excellency-driven – it’s always quality 
over quantity for us. We hope to find 
many more customers in order to 
help them and guide them to achieve 
or maintain their leadership.

 
TP: I think our approach to open-source 
solutions is a gamechanger in the 
region – we make use of them wherever 
possible. Specifically, in the area of 
monitoring, creating frameworks, and 
supporting our customers in the use 
of DevOps tools, like OpenShift for 
example. Using these open-source 
technologies gives us a niche position in 
the market, and this is supported by the 
high-standard European expertise we 
can ensure for our clients.

We also have a long-
lasting relationship with Red Hat. We 
believe that open-source products 
give the customers a level of trust 
and freedom of choice that in the 
long run gives better results than a 
proprietary software. Moreover, we 
are now in contact with companies 
from the UK and Germany to provide 
new solutions in fintech, specifically in 
the field of digital and open banking. 
We are extending our footprint and 
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Dr. Chris Cooper, General Manager, 
Lenovo DCG, Lenovo META

DRIVING THE 
WORLD’S 

INTELLIGENT 
TRANSFORMATION

DR. CHRIS COOPER, GENERAL 
MANAGER, LENOVO DCG, 

LENOVO META DISCUSSES 
THE IT GIANT’S PLANS FOR 

THE FUTURE, THEIR NEW 
GLOBAL CAMPAIGN AND 

WHAT DIFFERENTIATES THEM 
FROM THEIR COMPETITORS.

INTERVIEW

Lenovo

YOU HAD A VERY SUCCESSFUL 
Q1, WITH YOUR YEAR-ON-
YEAR PROFITABILITY IN 
DATA CENTRE IMPROVING 
FOR THE EIGHTH 

CONSECUTIVE QUARTER. WHAT 
INVESTMENTS HAVE YOU MADE, OR YOU 
PLAN ON MAKING IN THE DATA CENTRE 
LANDSCAPE IN THE MIDDLE EAST?
Our strategy is to continue to invest into 
the digital transformation across the 
Middle East region. What this means is 
that we look holistically at all industries 
and identify a course of action that 
would allow public- and private sector 
organisations to aid the adoption and 
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that transform 
businesses and 
improve the user 
experience.

ONE OF YOUR 
AREAS OF FOCUS 
IS ENTERPRISE-
GRADE STORAGE 
SOLUTIONS. WHAT 
DIFFERENTIATES 
YOUR STORAGE 
SOLUTIONS 
FROM YOUR 
COMPETITORS?
For a starter, 
we have full 
ownership of the 
manufacturing 
process of our 
products and 
solutions. This 
means that we 

are involved in the design, the built 
and the integration of our enterprise 
products, such as XClarity. By doing 
this, we are able to create customised 
platforms for our clients, which are 
resilient and reliable at the same time.

WHAT ARE THE BENEFITS OF USING 
LENOVO DATA CENTRE SOLUTIONS?
Lenovo provides a one-stop-shop 
for end-users from hardware to 
software. This makes us unique as 
a Data Centre provider. In addition 
to this, 100% of our business is 
generated from the channel. That’s 
why we enhanced our channel 
program to make it easier for our 
partners to do business with us and 
be rewarded with a series of unique 
partner privileges. With the launch 
of Channel 2.0, our Partner Engage 
Program brought simplification and 
predictability to the rebate structure, 
also further enhancing the tools and 
engagement with the channel across 
the GCC region.

industries. The 
sheer speed and 
the high level 
of connectivity 
will help make 
driverless cars, 
always-on 
IoT devices, 
immersive gaming 
experiences, 
smart homes 
and workplaces a 
reality. There is a 
clear need for 5G 
and with nearly 
100-times higher 
transmission rate, 
the technology 
promises to 
handle and 
analyse data 
much faster to 
optimise business 
operations across the board. If we 
compare this to the launch of 3G, 
which were introduced when there 
was no immediate requirement for 
always-on connectivity, it was a much 
harder sell to stakeholders then.

INNOVATION IS AT THE CENTRE OF 
WHAT YOU DO, AND YOU HEAVILY 
INVEST IN R&D. WHAT ARE YOUR PLANS 
FOR 2020 TO KEEP ON INNOVATING 
AND TRANSFORMING YOUR 
CUSTOMERS’ EXPERIENCE?
Lenovo is helping to transform 
productivity and collaboration by 
setting the scene for helping people 
work smarter with innovative emerging 
technologies. This year we announced 
a series of new products, partnerships 
and solutions designed for business 
customers that reflects the company’s 
ongoing Intelligent and digital 
Transformation strategy. The strategy 
reflects Lenovo’s unique business 
perspective on how to build end-to-
end solutions with smart features 

‘Smarter 
technology for all’ 
is about driving 
real, meaningful 
impact through 
technology, and it 
becomes the North 
Star that guides 
our innovation.”

the growth of data that is processed 
and generated at the edge. 

YOU’VE RECENTLY LAUNCHED YOUR 
VISION OF ‘SMARTER TECHNOLOGY 
FOR ALL’ WITH A GLOBAL CAMPAIGN 
THAT STRETCHES ACROSS 12 MARKETS 
AND 13 LANGUAGES. CAN YOU TELL 
US WHAT YOU HOPE TO ACHIEVE WITH 
THIS INITIATIVE? ARE YOU PLANNING TO 
EXTEND IT TO THE MIDDLE EAST?
We know that customers want 
smarter technology—they want the 
promises of the tech industry to 
become reality so that they start to 
see real benefits. In the industry, 
the term ‘smart’ is overused and 
has started to lose its impact – it no 
longer signals real innovation. It often 
just means ‘connected’, or anything 
that’s faster or thinner or smaller. We 
needed to find a way to talk about 
technology that conveys its incredible 
power and opportunity. ‘Smarter 
technology for all’ is about driving 
real, meaningful impact through 
technology, and it becomes the North 
Star that guides our innovation.

We are focusing on leading and 
enabling the world’s Intelligent 
Transformation. To do this, we’re 
developing technologies to make 
individuals’ lives better, move 
industries forward, and open up 
the opportunities presented by the 
intelligence revolution. Today, we’re 
focused on smarter IoT, infrastructure, 
and industry verticals to enable our 
vision of ‘Smarter technology for all.’

YOU SIGNED A STRATEGIC COOPERATION 
FRAMEWORK AGREEMENT WITH THE 
CHONGQING MUNICIPAL GOVERNMENT 
TO INVEST IN 5G CLOUD NETWORK 
HEADQUARTERS. HOW WILL 5G CHANGE 
THE INDUSTRY IN YOUR OPINION AND 
WHAT WILL BE THE CHALLENGES OF THIS 
NEW TECHNOLOGY?
5G is set to transform entire 
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Rene Bergniard, Area Vice President, 
Central Europe and MEA, Qlik

QLIK – “DATA 
LITERACY SHOULD 
BE LIKE A SECOND 

LANGUAGE” 
CNME MANAGED TO SECURE 

AN EXCLUSIVE INTERVIEW 
WITH RENE BERGNIARD, 

AREA VICE PRESIDENT OF 
CENTRAL EUROPE AND MEA 

AT QLIK. IN A FASCINATING 
INSIGHT INTO THE VISION OF 

THE INNOVATIVE SWEDISH 
IT LEADER, BERGNIARD 

DETAILS HOW ITS CUSTOMER-
CENTRICITY HAS ENABLED 

IT TO MAINTAIN ITS STATUS 
AS A MARKET LEADER AND 

OUTLINED THEIR EXPANSION 
PLANS IN THE MIDDLE EAST.

FEATURE

Qlik

T he dynamic executive 
has been with Qlik for 
the last 12 years joining 
the company in 2007. 
However, in addition 

to France, he’s now responsible 
for overseeing its market activity in 
Belgium, Luxembourg, and Holland 
and more recently the Middle East 
and Africa. 
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in the IT industry 
to become data 
literate. We have a 
saying at Qlik and 
that is that Data 
Literacy should 
be like a second 
language.” 

It’s evident 
from speaking to 
Bergniard and 
getting a better 
understand of 
Qlik’s vision and 
mission that the 
company has 
innovation as the 
core part of its 
DNA, and that 

its continuous desire to innovate 
differentiates the IT leader from its 
market competition. 

However, it is also very much in 
tune with its corporate responsibility 
to give back to the community and 
that is perfectly illustrated in its Data 
Literacy program which has not just 
been designed to educate but to also 
change the mindsets of users. 

Bergniard says, “We’re a Swedish 
company and we know that Sweden 
is very strong when it comes to 
innovation and that has been a 
huge part of our success. Our users 
are very happy to use a solution 
like Qlik, but it’s not always easy to 
change their way of working. It’s 
human nature to resist change and 
sometimes change is seen as a 
negative. We asked ourselves how 
can we accelerate user adoption? 
We have the technology and the 
customer has the competency and 
the knowledge, we have everything 
we need to make sure we have this 
user adoption, and the Data Literacy 
project is all geared towards changing 
the mindset.” .

Experian almost 
two years ago. 
Bergniard explains 
the thought 
process behind 
the new initiative 
and why it’s so 
important in this 
new digital era. 

“We launched 
this program 
because we 
thought that we 
could become 
much quicker at 
deploying our 
solutions if we 
were able to 
educate people. 
Many large enterprises have a 
dedicated data specialists’ internally 
working for them. However, if you 
have a problem or a query you need 
to go to him for assistance which can 
be a slow process, but it also reveals 
that many individuals within the 
organization do not realize the value 
you can get from the data.” 

Bergniard is proud of this Data 
Literacy being spearheaded by Qlik 
and said it was critical to educate the 
market on the importance of data and 
how being able to understand the data 
would enable them to make better-
informed business decisions. He also 
pointed to a study they conducted 
which found that companies that are 
more data literate than their rivals 
added 3-5% more value to their overall 
operational output. 

He said, “We need to educate 
people to equip them with the skills 
to understand data. How can I read, 
extract, analyze and argue with the 
data? Talent acquisition is a major 
problem for companies globally, so 
it’s in our interest to empower the 
next-generation and those currently 

We’ve decided 
that we’ve come 
to an inflection 
point in the Middle 
East, and we want 
to accelerate our 
growth.” 

They’re now pursuing a much more 
aggressive approach in terms of their 
strategy in the Middle East and Africa, 
although they’ve already got a huge 
number of major partners with some of the 
regions’ biggest and well-known enterprises. 

Bergniard said, “We’re not new in 
the Middle East, we commenced our 
operations in Dubai back in 2011. In 
the UAE and Saudi Arabia, we have 
around 400 customers, whilst in 
Africa, which is still becoming mature 
we’ve got around 1500 clients in the 
region. In terms of the clients we work 
with here in the Middle East we’re 
engaged with some of the leading 
telecommunication operators, Oil & 
Gas enterprises and major retailers. 

However, Qlik now believe that the 
time is right to expand its footprint 
across the Middle East, as they 
now feel that the market is mature 
enough for them to explore new 
opportunities. 

He added, “We’ve decided that 
we’ve come to an inflection point 
in the Middle East, and we want 
to accelerate our growth. We’ve 
already got key relationships with 
major players here, but we firmly 
believe that the market has become 
mature enough for us to go after new 
opportunities which are emerging in 
a region known for its progressive 
approach to new technologies. We’re 
also seeing now in the Middle East the 
realization from government entities 
and large enterprises that they need 
to deliver more value to their citizens 
and customers. We believe we’re 
perfectly positioned to enable them to 
do this with our end-to-end platform 
that encompasses everything from 
data management to analytics.” 

Qlik has also drawn widespread 
acclaim for the launch of its Data 
Literacy program which was launched 
in partnership with Cognizant and 
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THE FUTURE OF FAIRNESS
AS NEW TECHNOLOGIES RISK TO HINDER THE FUTURE OF WOMEN IN THE 
WORKFORCE AND CREATE MORE BIAS AND INQUALITY, CNME SPOKE TO 
SHUKRI EID, MANAGING DIRECTOR, EAST REGION AT CISCO MIDDLE EAST 
TO ANALYSE THE ISSUE.

FEATURE

Artificial Intelligence

“The correlation between emerging 
technologies and the decline in 
women’s participation in the workforce 
largely depends on the automation 
of the roles traditionally held by 
women, and the skills gap which 
prevents women from innovating at 
work. This realisation presents new 
responsibilities for organisations when 
it comes to taking the adequate steps 
for the future of inclusive work.

“As the nature of work transitions, 
organisations need to foster inclusion 
by internally building a culture of 
tolerance, education and openness 
about this cause.”

Cisco for example, says Eid, 
established a foundational dialogue 
called “The Future of Fairness”, which 
they consider to be the fuel that 
strengthens the power of teams and 
accelerates participation and harmony 
in the workplace.

“The rise of automation and 
emerging technologies is a window 
of opportunity to further push equity 
and pay parity. To expand on our 
initial practices for fair and competitive 
pay, we made a decision few years 
ago to develop an innovative matrix 
that enabled us to test and analyze 
compensation data.  By leveraging 
technology to develop this framework, 
we were able to set a new benchmark 
for Cisco’s commitment to pay parity 
and gender inclusion.” 

with on average only 28 percent of 
women in the field, as opposed to 72 
percent of men. 

Automation, according to a recent 
study by McKinsey will only worsen 
the situation – between 40 and 
160 million women may need to 
transition between occupation due to 
this new technology.

Although the future of AI and the 
workforce looks direly biased, Shukri 
Eid, Managing Director of the East 
Region at Cisco Middle East thinks 
new technologies such automation, 
and AI, will actually help women in 
the workplace, rather than put them 
at a disadvantage.

“We live in a time when human 
behaviour and skills have a direct 
impact on technology and vice versa 
– which means, it is crucial that both 
men and women play a fundamental 
role in the evolution of automation 
and digitisation.

“The emerging digital economy 
is highlighting the talent shortages 
and the skills gap, especially among 
women. Although a challenging 
ultimatum, it is an opportunity to 
re-skill and re-adapt with speed, 
urgency and excitement.”

Eid strongly believes that 
organisations can play a big role in 
preventing, or at least lessen, the 
effects of automation and biased 
new technologies.

Artificial intelligence is the 
capability of a machine 
to imitate intelligent 
human behaviour – 
simple, right? 

Simple as long as we don’t forget 
that AI is also a direct reflection of the 
data it’s fed – data that way too often 
reflects society’s bias and inequalities.

According to a report by Element AI, 
only 12 percent of AI researches are 
women. This means that almost 50 
percent of the human populations is 
not represented in the creation of such 
a lifechanging technology.

The examples of bias in AI to date are 
more than anyone would like to admit. 

Last year, Amazon had to scrap an AI 
recruitment tool that turned out to be 
extremely sexist. Due to the data it was 
given to analyse, the tool scraped any 
CV that contained any reference to the 
candidate being a woman.

Voice assistants – mostly “females” – 
have been long criticised for portraying 
an idea of women as servants. 

The issue however is drilled a lot 
deeper into our reality than the biased 
results of an algorithm. Although 
technological innovation moves faster 
than ever, the rate of women in STEM 
positions is still increasing too slowly, 

Shukri Eid, Managing Director, 
East Region, Cisco Middle East
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MORO’S NEWLY APPOINTED CEO MOHAMMAD BIN SULAIMAN, HAS 
HIGHLIGHTED THE ROLE THE COMPANY IS PLAYING IN DELIVERING DIGITAL 

TRANSFORMATION FOR BUSINESSES AND GOVERNMENT ENTITIES ACROSS THE 
UAE. IN ADDITION TO THIS, HE SAID A KEY MARKET DIFFERENTIATOR FOR MORO 
IS THE FACT THE DATA HUB UNDERSTANDS AND VALUES THE POWER OF DATA 

IN TERMS OF EMPOWERING ENTERPRISES TO MAKE BETTER DECISIONS. 

INTERVIEW

Moro

Hence, leveraging our services help 
customers speed up processes 
and optimize TCO as it eliminates 
the expense and complexity of 
purchasing, configuring, and 
managing the hardware and software 
needed for digital transformation. 

And the real value that customers 
have been witnessing is the 
increased opportunity for scalability 
as this allows businesses to scale 
and modify their offerings easily and 
efficiently, introducing new features, 
capabilities abreast with futuristic 
technology changes.

IN MAY, IT WAS ANNOUNCED 
THAT ENOC HAD SELECTED MORO 
TO DRIVE THE GROUP’S DIGITAL 
TRANSFORMATION. HOW HAS 

partnership with Huawei encloses 
multiple digital transformation 
endeavors that will be executed and 
delivered leveraging Moro’s expertise 
and capabilities. 

MORO’S DATA HUB HAS DRAWN 
WIDESPREAD PRAISE AND 
ACCLAIM FOR THE ADVANCED 
INNOVATIVE DIGITAL SOLUTIONS 
IT PROVIDES. HOWEVER, CAN YOU 
PROVIDE US OF SOME EXAMPLES 
OF HOW YOUR CUSTOMERS HAVE 
UTILIZED THE DATA HUB TO 
ENHANCE THEIR OFFERINGS? 
Since its inception Moro has been 
trusted to secure, manage and 
integrate data, to establish new 
opportunities and create value 
for businesses and governments. 

MORO’S NEW 
CEO HIGHLIGHTS 

ITS ROLE IN 
DELIVERING DIGITAL 
TRANSFORMATION 

LAST MONTH, DEWA HELD A 
STRATEGIC SUMMIT WITH 
HUAWEI TO EXAMINE HOW 
THEY CAN INCREASE THEIR 
COOPERATION ON AI AND 

DIGITAL TRANSFORMATION. MORO’S 
DIGITAL PLATFORM HAS ALREADY 
EMPOWERED THEM TO DEPLOY A 
VIRTUAL DESKTOP INTERFACE AND 
VSAAS SERVICES. HOW IMPORTANT 
A ROLE WILL MORO PLAY IN THE 
CONTINUED COLLABORATION 
BETWEEN HUAWEI AND DEWA?

DEWA is one of the most trusted and 
respected utilities in the region, and 
globally. Moro was established to 
help lead DEWA into the digital space, 
setting the tone for the UAE’s digital 
transformation journey. The latest 
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Mohammad Bin Sulaiman, CEO, Moro

Since its inception 
MORO has been 
trusted to secure, 
manage and 
integrate data, 
to establish new 
opportunities and 
create value for 
businesses and 
governments.”THAT PROJECT DEVELOPED OVER 

THE LAST NUMBER OF MONTHS?
ENOC business transformation 
initiative is identified as one of the 
biggest Oil & Gas implementations in 
the region. This digital transformation 
project will be driven through an 
organization-wide SAP system 
implementation and infrastructure 
hosting services by Moro and powered 
by Virtustream Cloud Technology over 
the next five years, the project, at the 
moment is at the blueprint (design) 
stage of the overall integrated solution 
which is anticipated to be finalized by 
Q4 this year.  

MORO APPEARS TO BE 
THE PARTNER OF CHOICE 
FOR ENTERPRISES AND 

the world backed by an international 
consortium of partners. Moro has a 
unique position with a clear mission 

to enable businesses 
to reach their digital 
potential by opening 
new possibilities 
and guiding them 
through their shift 
from legacy systems 
to the new-age 
technologies in this 
digital era. 

Our diversified 
portfolio is not 
limited to colocation 
services, whether 
you are looking for 
Digital Services, 
Cloud services, 
Next-Generation 
Cyber security 
solutions, Smart 
Cities solutions, 
Artificial Intelligence 

or Big Data Analytics clubbed with 
other managed and professional 
services, Moro has the right solution 
to enterprises across the Public & 
Private sectors in UAE and the region.  

GITEX IS THE FLAGSHIP ICT EVENT 
IN THE MIDDLE EAST. WHAT CAN 
WE EXPECT TO SEE AND HEAR 
FROM MORO AT THIS YEAR’S 
CONFERENCE?
On the 39th edition of GITEX, new 
partnerships will be announced, and 
new solutions will be demonstrated 
at the DEWA stand. I invite you and all 
GITEX visitors to visit us to learn more 
about our services and meet our 
team of experts.  

ORGANIZATIONS 
SEEKING 
TO ACHIEVE DIGITAL 
TRANSFORMATION IN THE UAE. 
IN YOUR OPINION, WHAT IS THAT 
DIFFERENTIATES MORO FROM ITS 
MARKET COMPETITORS? 
Moro understands and values the 
power of DATA! We’re more than 
just a Data Centre. Moro is a data 
hub that offers the next generation 
of digital services to businesses and 
governments, playing an integral 
role in supporting the digital 
transformation journey of the region. 

As it brings the best of both 
worlds with deep local expertise 
and rich cultural understanding 
along with in-house experts that 
bring best practices from around 
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importance of providing a rich 
customer experience is paramount. 
Injazat understands this and its own 
business model is based around a 
customer-centric framework that 
has firmly positioned Injazat as a 
trusted partner for its client’s digital 
journey. 

Injazat CEO, Khaled Al Melhi 
has showed dynamic leadership 
in his role and highlighted how its 
pursuit of strategic partnership 
opportunities has laid the 
groundwork and foundation for 
more success. 

Al Melhi said, “We’re one of a very 
select number of companies that 

GovTech

Injazat

W e’re now living 
in a digitally-
pervasive 
society and our 
dependency 

on technology is going to be 
elevated even further as more 
and more disruptive technologies 
continue to emerge. The scale, 
rapid evolution and adoption of 
these technological advancements 
has fundamentally transformed 
how major organizations across 
multiple industries now function 
and operate. 

Consumer expectations have 
continued to evolve and the 

Injazat CEO, Khaled Al Melhi
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EMPOWERING 
HUMAN 
ACHIEVEMENT
INJAZAT IS STRONGLY POSITIONED AS THE UAE’S DIGITAL TRANSFORMATION 
PARTNER OF CHOICE.  THE MUBADALA OWNED COMPANY HAS SHOWN 
INCREDIBLE VISION AND LEADERSHIP AND IS PLAYING A CRUCIAL ROLE IN 
ENABLING SOME OF THE LARGEST ENTERPRISES IN THE REGION TO PREPARE 
FOR THE CHALLENGES IN THE FOURTH INDUSTRIAL REVOLUTION.

can say we can deliver strategy 
through to execution. We’ve 
been very successful at launching 
Public Private Partnerships (PPP) 
opportunities. PPPs are a very 
important component of our 
business today. We are already 
achieving our vision of empowering 
human achievement through 
both our PPPs, a unified health 
information platform for Healthcare 
as well as an IoT based smart city 
capability for Public Safety. The 
approach we’ve adopted in relation 
to PPPs is that we take the initiative, 
we invest, we build, operate and 
transfer.  This is the win-win for 

both public and private sectors.” 
Injazat’s CEO highlighted that its 

unique methodologies were also a 
key reason behind its success and 
that its blueprint helped clients 
create new revenue streams and 
business value. 

He added, “We focus on both 
optimizing operations and 
ultimately helping clients accelerate 
innovation. We enable clients 
to achieve this by infusing our 
capabilities with an ecosystem that 
contains specific niche innovative 
partners across industry verticals. 
We want to be the ‘go to’ digital 
transformation partner, and 

We want to be 
the ‘go to’ digital 
transformation 
partner, and we 
have a proven 
methodology that 
works.” 
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we have a proven methodology 
that works. We can accelerate 
innovation for our clients.  Digital 
disruption means making an impact 
quickly, and we achieve that speed 
to market through our newly 
established “agile factory” practice.

Al Melhi also highlighted how he 
believes its phenomenal success 
as a ‘digital enabler’ in the UAE was 
down largely to its holistic end to 

end approach and being a trusted 
partner that could rapidly mobilize 
local capabilities, expertise and 
knowledge for these large-scale 
projects. 

The CEO said, “Injazat has a 
large customer base covering 
many different sectors, from 
healthcare to defense, utilities 
and financial services. Digital 
disruption has been very 

challenging for all industries, but 
the key differentiator between 
them is the level of maturity and 
readiness across public and private 
sector. Injazat plays a critical role 
as a digital enabler and trusted 
advisor to support our clients in 
starting or progressing in their 
digital transformation journey. 
We do this by helping them adopt 
a truly holistic approach.  We 

GovTechGovTech

Injazat
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Injazat plays a critical role as a digital 
enabler and trusted advisor to support 
our clients in starting or progressing in 
their digital transformation journey.” 

combine traditional technology 
and business process with the 
new emerging technology, and 
more importantly, the people and 
change management dimension – 
often the most critical barriers for 
digital success.” 

Another key component in the 
success of Injazat Data Systems 
is their Digital Strategy roadmap, 
which is built around three main 
pillars to deliver differentiated value 
for its customers. 

Al Melhi added, “Our Digital 
Strategy roadmap has three main 
pillars: Firstly we are expanding our 
digital business advisory and digital 
ventures practice through our own 
capabilities and in collaboration 
with our niche partners. Secondly, 
we are developing a range of 
new solutions and services which 
address our client’s most pressing 
and urgent needs through a 
pragmatic and agile adoption of 
emerging technologies. Our new 
‘Agile Factory’ delivers business 
value in weeks not months and 
years.  Our customers can also 
leverage our InCloud platform 
not only for cost efficiency but to 
innovate with cloud native agile 
development while complying with 
the highest level of security and 
UAE data residency mandate. Both 
Incloud and our Cyber Security 
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Center are our foundational 
services to support many new 
capabilities, Microservices, AI, IoT 
and Blockchain.  Third and not 
least we prepare our clients for the 
change to Digital” 

One of the biggest challenges 
facing any organization undergoing 
digital transformation is educating 
their workforce to understand the 
complexities and impact all these 
new disruptive technologies can 
have. Education is so important in 
terms of bridging any digital divide 
that may exist. However, Injazat has 
certainly not shied away from its 
responsibility in this regard, in fact 
it has led by example. 

Al Melhi said, “A large part of 
what we do at Injazat is educate 
ourselves. We educate our 
employees to understand what 
disruption means, what agile 
means and what business impact 
we can have with these new 
technological advancements.  We 
help our clients see the art of 
the possible and discover the 
right digital business model that 
gets the most value for them. We 
engage with our clients, we talk 
strategy, we ideate and reinvent. 
Our aspiration is to develop a 
frictionless digital business.” 

The ICT industry has been guilty 
of creating buzzwords and hype 
around certain technologies before 
interest diminishes and fades away 
from the mainstream. It’s evident 
that this will not happen with 

We educate our 
employees to 
understand what 
disruption means, 
what agile means 
and what business 
impact we can 
have with these 
new technological 
advancements.”

GovTech

Injazat

artificial intelligence. 
Injazat’s CEO is an advocate of AI 

and believes that there have been 
many previous examples of new 
technologies emerging to disrupt 
the status quo in the past and that 
the world has always been able to 
meet those challenges to learn new 
skills and achieve more.

Injazat’s CEO stated, “There are so 
many examples of how we can take 
existing talent and reposition them 
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in terms of what value they can add. 
This is what happens every time a 
technological revolution arrives. The 
first Industrial Revolution meant 
that people needed to learn new 
skills, do new things and achieve 
more outcomes and a better 
quality of life.  AI will accelerate the 
advancement of all capabilities.  The 
greatest value of Ai is freeing us up 
to do other things that we simply 
can’t imagine today. The idea is not 

to automate everything, the idea is 
to free people up and achieve more 
than we could imagine.” 

As we’ve already highlighted 
Injazat has positioned itself as 
a key enabler for change as 
the UAE hurtles towards the 
Fourth Industrial Revolution. 
The progressive agenda towards 
technological advancement from 
the company has been set from the 
top, and there’s no better example 

of visionary leadership than that of 
Injazat’s CEO. 

Al Melhi added, “Digital 
transformation is a challenging 
journey that we cannot do alone. 
By sharing our experiences, 
together we can help each other 
succeed.  As a Mubadala company, 
we are committed to achieve our 
nation’s vision of a diversified and 
knowledge-based economy. We are 
committed to support the public 
sector, the private sector and our 
communities to achieve this goal. 
In many ways, the success of your 
Digital transformation will depend 
on the collaboration all participants 
in this business ecosystem. It has 
been an extraordinary journey 
and learning experience for us at 
Injazat. And we believe such shared 
risk/reward partnership models will 
continue to happen in the region.” 

GITEX Technology Week is 
the region’s flagship ICT event 
and Injazat will once again be 
demonstrating the critical role it is 
playing in helping enterprises on 
their digital transformation journey.  

Al Melhi concluded by saying “We 
are excited to demonstrate our new 
capabilities at this year’s GITEX and 
we look forward to engaging with 
our clients and partners. We have 
an area set a-side to take clients on 
a journey through our capabilities, 
which are designed to human 
empower human achievement.” 
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 تمكين
 إنجازات

البشرية
تحتل "إنجازات" مكانة قوية كشريك رئييس يف التحول الرقمي يف دولة اإلمارات 
العربية املتحدة. وأظهرت الشركة اململوكة من قبل مبادلة العقارية رؤية وقيادة 

ال تصدقان ولعبت دوراً حاسمًا يف تمكني بعض أكرب الشركات يف املنطقة من 
االستعداد للتحديات التي تواجه الثورة الصناعية الرابعة.

ويقول امللحي: "نحن واحدة من بني عدد 
قليل من الشركات التي بإمكانها تقديم 

خطط كاملة لرحلة تحول رقمي سلسة بدءا 
من وضع اسرتاتيجية العمل حتى التنفيذ. 

لقد نجحنا بشكل كبري يف إطالق فرص 
الشراكات بني القطاعني العام والخاص. 
يعد تحالف الشراكات بني القطاع العام 
والقطاع الخاص عنصًرا مهًما للغاية يف 
أعمالنا اليوم. لقد حققنا بالفعل رؤيتنا 

املتمثلة يف تمكني إنجازات البشرية من 
خالل هذه التحالفات، باإلضافة إىل منصة 

املعلومات الصحية املوّحدة للرعاية الصحية 
باإلضافة إىل إمكانات املدن الذكية القائمة 

عىل إنرتنت األشياء من أجل السالمة 
العامة. النهج الذي اعتمدناه فيما يتعلق 

تحالفات القطاع العام والخاص هو أننا 
نأخذ زمام املبادرة ونستثمر ونبني ونعمل 

وننقل. ما يعترب فوًزا مشرتًكا لكل من 
القطاعني العام والخاص. "

وقد أبرز الرئيس التنفيذي لشركة إنجازات 
أن منهجياتها الفريدة كانت أيًضا سبًبا 

رئيسًيا وراء نجاحها وأن مخططها ساعد 
العمالء عىل إنشاء مصادر جديدة لإليرادات 

العمل. وإنتاجية 

وأضاف: "نحن نركز عىل تحسني العمليات 

ا
ً
 نريد أن نكون شريك

 في التحول
ً

 فاعل
 الرقمي، ولدينا

 منهجية عمل
مضمونة النتائج

 
".
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جوف تك

انجازات

خالد الملحي الرئيس التفيذي لشركة إنجازات

نعيش اآلن يف مجتمع نحن 
منتشر ومتواجد بشكل 

كبري ومؤثر يف العالم 
الرقمي، وسيزداد اعتمادنا عىل التكنولوجيا 

بشكل أكرب مع استمرار ظهور املزيد من 
التقنيات الحديثة. إن نطاق هذه االبتكارات 

التكنولوجية وتطورها السريع واالعتماد 
عليها يف تسيري األعمال قد أحدثا تحواًل 
جذرًيا يف كيفية عمل وتشغيل املنظمات 

الرئيسية يف مختلف الصناعات.

استمرت توقعات املستهلكني عىل مر 
السنوات يف التطور، وتعترب أهمية توفري 

تجربة جيدة للعمالء من أولويات العمل. 
وتتفهم شركة "إنجازات" هذا األمر حيث 

أن ونموذج األعمال الخاص بها يرتكز عىل 
إطار مخصص للعمالء ما يجعل من شركة 

"إنجازات" شريًكا موثوًقا به قادر عىل تقديم 
تجربة رقمية فريدة من نوعها .

وكان لخالد امللحي، الرئيس التنفيذي 
لشركة إنجازات، دوًرا ديناميكًيا يف مهمته، 

حيث استطاع أن يثبت أن االجتهاد يف 
العمل والسعي وراء الشراكات االسرتاتيجية 

يساهم يف وضع األسس الالزمة للنجاح.

71

OCTOBER 2019www.tahawultech.com



ومستشار موثوق لدعم عمالئها يف بدء 
يف رحلة التحول الرقمي. وتوفر إنجازات 

ذلك من خالل مساعدتهم عىل تبني نهج 
كيل حقيقي. نحن نجمع بني التكنولوجيا 

التقليدية وعملية األعمال مع التكنولوجيا 
الناشئة الجديدة، واألهم من ذلك، 

األشخاص وتغيري ُبعد اإلدارة، وغالًبا ما 
يكون االشخاص هم العوائق األكرث أهمية 

للنجاح الرقمي. "

مكون رئييس آخر يف نجاح إنجازات داتا 
سيستيمز هو خارطة طريق اإلسرتاتيجية 

الرقمية الخاصة بها، والتي بنيت حول 
ثالثة أعمدة رئيسية لتقديم قيمة مختلفة 

لعمالئها.

وأضاف امللحي، "تتضمن خارطة الطريق 
الخاصة بإسرتاتيجيتنا الرقمية ثالث ركائز 

أساسية: أواًل، نقوم بتوسيع استشاراتنا يف 
مجال األعمال الرقمية واملشاريع الرقمية 

من خالل قدراتنا الخاصة وبالتعاون 
مع شركائنا املتخصصني. ثانياً، نحن 

نعمل عىل تطوير مجموعة من الحلول 
والخدمات الجديدة التي تلبي احتياجات 
عمالئنا األكرث إلحاًحا وضرورة من خالل 

اعتماد عميل وثابت للتقنيات الناشئة. 
يقدم "املصنع الرشيق" الجديد قيمة 

أعمال ونتائج مذهلة خالل أسابيع فقط 
وليس أشهر وسنوات. ويستطيع عمالؤنا 

االستفادة من نظام InCloud األسايس ، 
ليس فقط من حيث التكلفة، ولكن أيًضا 

لالبتكار من خالل تطوير خفة الحركة 
السحابية األصلية مع االلتزام بأعىل 

مستوى من األمان وإذن إقامة البيانات 
يف اإلمارات العربية املتحدة. يعد كل من 

 نحن نثقف موظفينا حول فكرة االضطراب الرقمي،
 وما الذي يعنيه "المصنع الرشيق" وما هو تأثير

 هذه التطورات التكنولوجية الجديدة على سير
العمل

 
".
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جوف تك

انجازات

ومساعدة العمالء يف نهاية املطاف عىل 
تسريع االبتكار. نحن نمكن العمالء من 
تحقيق ذلك من خالل غرس قدراتنا يف 
نظام عمل يحتوي عىل شركاء مبتكرين 

متخصصني من جميع القطاعات الصناعية. 
نريد أن نكون شريًكا أساسًيا يف التحول 

الرقمي، ولدينا منهجية أثبتت فعاليتها. 
يمكننا تسريع عملية االبتكار لدى عمالئنا. 

االضطراب الرقمي يعني إحداث تأثري سريع، 

ونقدم هذا التأثري يف السوق من خالل 
منشأة "املصنع الرشيق" الحديثة.

كما أبرز امللحي كيف يعتقد أن نجاحه 
الهائل باعتباره "عامل تمكني رقمي" يف دولة 

اإلمارات العربية املتحدة يرجع إىل حد كبري 
إىل منهجية العمل الشاملة، وكونه شريًكا 

موثوًقا به يمكنه تزويد املشاريع الواسعة 
النطاق بالقدرات والخربات الالزمة.

ويقول الرئيس التنفيذي، "إنجازات لديها 
قاعدة عمالء كبرية تغطي العديد من 

القطاعات املختلفة، من الرعاية الصحية 
إىل الدفاع، واملرافق والخدمات املالية. لقد 

كان االضطراب الرقمي يمثل تحدًيا كبرًيا 
لجميع الصناعات، لكن الفارق الرئييس 

بينهما هو مستوى النضج واالستعداد يف 
القطاعني العام والخاص. وتلعب إنجازات 

هنا دوًرا حاسًما كعامل مساعد رقمي 
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"هناك العديد من األمثلة عىل كيف يمكننا 
أن نأخذ املواهب الحالية ونعيد توزيعها عىل 

مواقع العمل من حيث القيمة التي يمكن 
أن تضيفها. هذا ما يحدث يف كل مرة تظهر 

فيها ثورة تكنولوجية جديدة. تعني الثورة 
الصناعية األوىل أن الناس بحاجة إىل تعلم 

مهارات جديدة ، والقيام بأشياء جديدة 
وتحقيق املزيد من النتائج وتحسني نوعية 

الحياة. سوف يسرع الذكاء االصطناعي من 

عملية النهوض بجميع القدرات. إن أكرب 
قيمة لتقني الذكاء االصطناعي هي تحريرنا 
للقيام بأشياء أخرى أهم ال يمكننا تخيلها 

اليوم. الفكرة ليست يف أتمتة كل يشء، 
الفكرة هي تحرير الناس وتحقيق أكرث مما 

نتصور ".

كما أوضحنا بالفعل، فقد نجحت 
"إنجازات" يف تعزيز دورها كأداة تمكني 

رئيسية للتغيري حيث تتجه اإلمارات نحو 
الثورة الصناعية الرابعة. تم وضع جدول 

األعمال التدريجي نحو التقدم التكنولوجي 
للشركة من القمة، وليس هناك مثال 

أفضل عىل القيادة املبتكرة من مثال الرئيس 
التنفيذي لشركة إنجازات.

وأضاف امللحي، "التحول الرقمي هو رحلة 
صعبة ال يمكننا القيام بها بمفردنا. لكن 

ومن خالل تبادل تجاربنا، يمكننا معا 
مساعدة بعضنا البعض عىل النجاح. 

كشركة مبادلة، نحن ملتزمون بتحقيق 
رؤية أمتنا لالقتصاد املتنوع والقائم عىل 

املعرفة. نحن ملتزمون بدعم القطاع العام 
والقطاع الخاص ومجتمعاتنا لتحقيق هذا 

الهدف. من نواح كثرية، سيعتمد نجاح 
التحول الرقمي الخاص بك عىل تعاون 

جميع املشاركني يف بيئة العمل من حولك. 
لقد كانت رحلة استثنائية وتجربة تعليمية 

لنا يف إنجازات. ونحن نعتقد أن مثل هذه 
الشراكات والتحالفات التي تتقاسم املخاطر / 
املكافآت عىل حد سواء ستستمر يف الحدوث 

يف املنطقة".

أسبوع جيتكس للتقنية هو الحدث الرائد يف 
مجال تكنولوجيا املعلومات واالتصاالت يف 

املنطقة، وستظهر إنجازات مرة أخرى الدور 
الحاسم الذي تلعبه يف مساعدة الشركات يف 

رحلتها للتحول الرقمي.

واختتم امللحي حديثه قائاًل "نحن متحمسون 
إلظهار قدراتنا الجديدة يف معرض جيتكس 
لهذا العام ونتطلع إىل التواصل مع عمالئنا 

وشركائنا. لدينا منطقة مخصصة نساعد 
عمالئنا فيها عىل عيش تجربة الرحلة 

الرقمية عىل أرض الواقع، والتي صممت 
لتمكني اإلنسان من تحقيق اإلنجازات. "
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 Cyber Security و Incloud مركزي
الخاصان بنا بمثابة دعم للخدمات األساسية 

والعديد من القدرات الجديدة لدينا، مثل 
 Microservices ، AI ، IoT خدمات

و Blockchain. ثالًثا وليس آخًرا، نجهز 
عمالئنا بشكل كامل للتحول الرقمي.

أحد أكرب التحديات التي تواجه أي مؤسسة 
تمر بتحول رقمي هو تثقيف القوى العاملة 
لديها لفهم التعقيدات والتأثري الذي يمكن 

أن تحدثه كل هذه التقنيات الجديدة. 
التدريب مهم للغاية من حيث سد أي فجوة 

رقمية قد تكون موجودة. ومع ذلك، فإن 
إنجازات بالتأكيد لم تتخىل عن مسؤوليتها 

يف هذا الصدد، بل عىل العكس كانت قدوة 
لغريها 

قال امللحي: "جزء كبري مما نقوم به يف 
إنجازات هو تثقيف أنفسنا. نحن نثقف 

موظفينا لفهم ما يعنيه االضطراب، وماذا 
يعني التجاوب السريع وما هو تأثري هذه 
التطورات التكنولوجية الجديدة عىل سري 

األعمال. نحن نساعد عمالئنا عىل فهم فكرة 
تحقيق املستحيل واكتشاف نموذج األعمال 
الرقمي الصحيح القادر عىل تحقيق أفضل 

النتائج ألعمالهم. نتحاور مع عمالئنا، 
نتحدث عن اإلسرتاتيجية، نتخبط ونعيد 

االبتكار. طموحنا هو تطوير األعمال الرقمية. 
"

كانت صناعة تكنولوجيا املعلومات 
واالتصاالت مذنبة عند إطالقها كلمات 

وأسماء طنانة وضجيج حول بعض التقنيات 
قبل أن يتضاءل االهتمام ويتالىش بعيًدا 

عن االتجاه السائد. من الواضح أن هذا لن 
يحدث بالذكاء االصطناعي.

حيث يعترب الرئيس التنفيذي إلنجازات 
هو أحد املدافعني عن الذكاء االصطناعى 
ويعتقد أنه كان هناك العديد من األمثلة 
الناشئة  السابقة للتكنولوجيات الجديدة 

لتعطيل األعمال يف املايض وأن العالم كان 
دائًما قادًرا عىل مواجهة تلك التحديات 

لتعلم مهارات جديدة وتحقيق املزيد.

وصرح الرئيس التنفيذي لشركة إنجازات، 

 تلعب إنجازات دوًرا
 حاسًما في خطة

 التحول الرقمي وتعتبر
ا به

ً
 مستشاًرا موثوق

 لدعم عملئها في بدء
رحلة التحول

 
".

جوف تك

انجازات
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Patrick Hubbard, Head Geek™, 
SolarWinds

SURVIVING THE 
CONTAINER 

REVOLUTION
HEAD GEEK™ AT SOLARWINDS, PATRICK HUBBARD, GIVES HIS TAKE ON THE FUTURE OF 

CONTAINERS AND THE CHALLENGES THAT ARISE AND BENEFITS OF IMPLEMENTING THEM.

INSIGHT

SolarWinds

B ig data analytics, machine 
learning, and artificial 
intelligence are redefining 
the landscape in which 
companies compete 

with one another. IT departments 
have been thrust into the centre of 
enterprises’ strategic decision-making 
processes in just the space of a 
decade and now sit at the heart of the 
modern business with new tools and 
technologies. 

It’s no surprise that today’s rate of 
technological innovation, IT pros are 
grappling with developing the right 
skills and tools to help their businesses 
flourish. In the context of extreme 
growth of data, and with the promise 
of boosted business agility, fewer 
outages, less downtime, and therefore 
more scope for innovation, it’s easy to 
understand why investments in cloud 
and hybrid IT remain a top priority for 
IT pros today.

THE NEXT BIG EFFICIENCY THING
A great indicator of new technology 
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Access should be limited where 
appropriate and controls should be 
implemented to ensure data doesn’t 
fall into the wrong hands or that 
applications are entirely erased. The 
right monitoring tools and processes 
are essential for this. 

On a related 
note, IT teams will 
need to make sure 
each computing 
resource, 
including 
containers, has 
its own machine 
identity. This 
helps teams to 
remain organised 
and for them to 
maintain control 
by knowing which 
applications have 
access to which 
databases.

IT’S STILL EARLY 
DAYS
The benefits of 

containers have been much discussed, 
but their implications shouldn’t be 
underestimated. Containers increase 
density and give developers the 
ability to respond to sudden shifts 
in customer needs or market forces 
by allowing them to rapidly create 
applications and deploy them with ease. 

For mid-to-late adopters, these 
are relatively early days, but there 
is enormous value in being able to 
configure a container and run it on 
any platform without restriction. While 
embracing containers throws up a 
new set of challenges for IT pros, the 
benefits significantly outweigh the 
costs. Critical to success is careful 
planning, forward thinking and the 
ability to maintain visibility of the IT 
infrastructure. 

these new environments and don’t 
make an already difficult situation 
more complicated.

Just as with any other element of an 
IT infrastructure, containers require 
oversight. Otherwise, IT pros literally 
have no idea what’s running on their 
servers. The 
best advice for IT 
pros is to ensure 
their monitoring 
solutions 
should cover 
the entire stack. 
While container 
technology is new, 
it should make life 
easier rather than 
add complexity.

Key 
performance 
indicators have 
been adequate 
for monolithic 
applications, 
and with on-
premises the 
ability to measure 
I/Os remains critical. However, 
containerised distributed apps work 
differently. Undoubtedly, they will fail 
and undergo times of intense usage, 
requiring processing and storage in an 
uneven pattern. If this is the case, the 
settings in the application will need to 
be adjusted accordingly, making this 
capability crucial.

SECURING THE UNSECURE
A major issue when it comes to 
containers is security. As they drive 
new levels of innovation, the focus 
tends to be on developing new 
applications, instead of security. In 
reality, a security breach of a container 
is just like that of a virtual machine. 
It’s therefore crucial for IT teams to 
identify areas of potential vulnerability.

Just as with any 
other element of an 
IT infrastructure, 
containers require 
oversight. Otherwise, 
IT pros literally have 
no idea what’s running 
on their servers.”

adoption is the way IT pros are flocking 
to containers. Unlike VMs, containers 
are a more lightweight virtualisation 
approach, sharing a common OS and 
designed for automation. According 
to the SolarWinds 2018 IT Trends 
Report: The Intersection of Hype & 
Performance, the portion of IT pros who 
cited containers as their most pressing 
investment priority leapt from 15% in 
2017 to 49% in 2018. At the same time, 
451 Research estimates the container 
industry will surge to be worth a 
staggering $2.7 billion by next year.

IT teams can more easily build 
application services to support their 
current technology investments, 
and more safely achieve businesses’ 
growing demand for innovation. 
By breaking down existing large 
components among smaller agile 
teams, progress is accelerated. More 
broadly, this can make container 
technology a significant competitive 
advantage because it’s agile in nature. 
It allows IT to rapidly respond to 
external changes, such as shifting 
customer needs or an opportunity to 
test a new market.

But as containers become 
increasingly integrated into hybrid 
and cloud environments, IT pros must 
ensure they can successfully navigate 
the potential challenges.

NOW YOU SEE ME…
Containers as a technology are 
exciting, but IT pros often find they 
don’t know what to do after a first 
deployment. A major challenge 
transitioning towards DevOps is the 
existence of legacy architecture. 
Maintaining visibility of your hybrid 
environment is a big challenge as 
the type of tools required to monitor 
and manage containers tends to be 
limited. Only a few vendors present 
monitoring capabilities suitable to 
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THE FACTORY OF THE FUTURE
CNME SPOKE TO NIALL HOEY, VP PROCESSING SOLUTIONS & EQUIPMENT - MIDDLE EAST AND 
AFRICA, AT TETRAPAK, TO DISCUSS HOW THE MULTINATIONAL COMPANY HAS MOVED FROM JUST 
PACKAGING TO A DIGITAL SOLUTIONS PROVIDER IN THE FOOD AND BEVERAGE INDUSTRY.

INTERVIEW

TetraPak

data from machines. On average we 
receive about 67 million pieces of data 
per year, which means we can predict 
downtime and solve the problem 
before the machine even begins to fail. 
Moreover using this data we can help 
our customers become more accurate 
with their production – using a QR code 
on each package, we can understand 
where and in what quantity the product 
is being purchased, which means we 
can match production to consumption. 
This allows us to have less losses, it’s 
more sustainable and flexible.

IN APRIL YOU INTRODUCED 
CONNECTED PACKAGING 
PLATFORMS AFTER TESTING THEM 
IN DIFFERENT MARKETS. HOW DO 
YOU THINK THIS WILL IMPROVE THE 
EXPERIENCE FOR CUSTOMERS AND 
WHEN DO YOU THINK THIS WILL BE 
INTRODUCED IN THE UAE? 
We started a pilot in Saudi Arabia, and 
it went very well. It gives consumers 
more than just a package to drink 
from, and as I’ve mentioned before, it 
also gives back data for the producers. 
Food safety is also enhanced through 
this – we can trace packages all the way 
through, so if there’s any sort of issue 
and we need to recall the product, we 
know exactly where it’s being sold. 

the local workforce and the global 
support system. 

YOU LEVERAGE MICROSOFT 
TECHNOLOGY TO IMPROVE 
PRODUCTIVITY. CAN YOU TELL US 
MORE ABOUT HOLOLENS AND 
HOW IT HELPS THE WORKFORCE?
Holalens is simply wearable technology 
– field engineers can wear the glasses 
and connect to a remote specialist, 
who might be sitting in Germany, Italy 
or any of our main production centres. 
It allows remote interactive support 
between the two. While the technology 
is Microsoft’s, the actual hardware is 
provided by Siemens.

EARLIER THIS YEAR YOU 
INTRODUCED THE “FACTORY OF 
THE FUTURE”, CAN YOU TELL ME 
MORE ABOUT THIS?
TetraPak Smart Factory uses predictive 
analytics and machine learning to 
reduce planned and unplanned 
downtime, assist predictive maintenance 
and support reliable production.

Automation is key to everything. It’s 
getting more advanced by the day, 
growing from simple hardware to ERP 
integration, RPA and more. It helps us 
reduce down time – by implementing it 
for predictive analysis we get back more 

TETRA PAK EVOLVED FROM 
JUST A FOOD CARTON 
PRODUCER TO A TECH 
PARTNER THAT CAN HELP 
IMPROVE EFFICIENCY 

OF PRODUCTION LINES. HOW CAN 
YOU HELP ORGANISATIONS USING 
TECHNOLOGY?
TetraPak offers a complete solution – 
we connect everything from the farm 
all the way down to the processing 
and packaging technology, as well as 
obviously actual packaging. Our aim 
is to connect all parts of the solution, 
helping organisations with connectivity, 
traceability and predictive maintenance. 
We’ve always done this at a lower level, 
using basic automation, but as the 
technology evolved, we have been able 
to take this further.

We’re using new technologies for 
predictive maintenance and remote 
support through wearable technology, 
such as HoloLens – this takes away 
the necessity of being reliant on a 
specific skillset in each and every 
market. In turn producers have less 
downtime and save resources. We 
have set this up in 56 customers’ 
sites already. This is growing and 
depending on what service agreement 
we have with our customers, there’s 
more or less interaction between 
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